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I'pyna A Ilokazamen 1

MAPKETHHI HA CIIOPTA 3A BCUUYKMU,
Jucepmayuonen mpyo 3a npucvicoane na oopazoeamenna u Hay4Ha cmenex ,,00Kmop*“, ¢

Hayuen pvkogooumen npogh. bucep Llonos, /[H

JucepranuoHHUAT Tpya € paspaboreH B obem oT 202 craHgapTHU CTpPaHUIIM.
Ceabppxka 4 B3aUMOCBBpP3aHU TJaBu, 72 ¢urypu, 23 Tabmumu u 3 TPUIIOKEHUS.
bubmmorpadusra BximouBa 197 nurepaTrypHH, HOKYMEHTAIHW M MHTEPHET HM3TOYHHUKA, OT
kouTo Ha kupwinua 113 v Ha natununa 84.

Hayunusar Tpyn uscnenBa MapKeTHHTa KaTo ChBPEMEHEH YIPABICHCKU MOJXOM 3a
YCBBBPIICHCTBaHE Ha cucremata ,.cnopT 3a Bcuuku“ (CCB) B bwarapus B ycioBusara Ha
JUHAMMYHO TIPOMEHSIA CE€ COLUAIHO-UKOHOMHUYecKa cpeda. M3cienBaHeTo pasriexnaa
cCropTa 3a BCHYKM KaTo (yHIaMEHTaJ Ha IIOJCMCTEMa Ha HalMOHAaJTHATa CHUCTEMa 3a
(bu3MYeCKO BB3MUTAHUE U CIIOPT, C KIIOYOBO 3HAYCHHE 32 00IIECTBEHOTO 3/[paBe, COI[MaIHATA
UHTETpalys, KaueCTBOTO Ha JKUBOT M 0J1aromnoiay4reTo Ha 00IIecTBOTO.

AKIIEHT c€ IOCTaBsi BbpXY TPEBOKHUTE TEHJEHLUMU HAa (PU3MYECKHUS WUHAKTUBUTET,
XUINOJUHAMUSITA U CBBbP3aHUTE C TSIX 3JPAaBHU PUCKOBE — 3aTVIBCTSABAHE, ChPAECYHO-CHI0BU
3a0onaBaHus, 1Ua0ET, MCUXUYECKH PAa3CTPOICTBa, CTPEC W HaMajeHa MPOABHKUTETHOCT Ha
xuBota. Jlanaute ot EBpobapomersp u C30 nokassar, ue bbirapus 3aema BoAeIIO MSCTO B
EC mo d¢wusnuecka HEAKTHBHOCT, KOETO HUMa CEpUO3HH JeMOTpadCKH, 3IpaBHU H
UKOHOMMYeCKH nocieauu. CropaBsHETO ¢ NOJOOHM IpelrW3BUKATEICTBA H3UCKBA
WHTETPUpPAaHA TOJUTUKA, CTPATETUYECKO MAapTHHOPCTBO MEXKAY ABP:KaBHHU, OOIIECTBEHHU U
MEXIYHApOJAHHU OpPTraHU3alliy U Ch3/1aBaHETO HA YCTOMYMBH YIPABICHCKU MOJICIH.

Eto 3amo, nureparypHuUAT 0030p aHaiu3upa MOJIUTUKaTa M CTpaTeruara Ha
EBpornelickust c¢bto3 B o0nacTra Ha CHOpTa 3a BCHYKM, KaTO ca IMPEACTABEHU OCHOBHU
MEXIYHApOAHH JOKYMEHTH W €BPOINEHCKM WHUIMATUBU. Te yTBbpxkaaBarT (usmueckara

AKTUBHOCT KATO OCHOBHO YOBCHIKO IIPAaBO U KJIKOYOB HMHCTPYMCHT 34 O6H_I€CTB6HO 3ApaBc,



collMajHa WHTerpaius, oopazoBanue u kKyntypa. [logueprapa ce, 4e BBIIPEKU CTpEeMeEka KbM
olma eBporneicka TMOJUTHKA, OTIACIHUTE IbpPXKABU WICHKH Mpuiarat crneudpuaHu
HAIIMOHAJTHU MOJEJH, CBhOOPAa3eHW C TEXHHUTE COIUAIHHU, KYJITYpHH M HKOHOMHUYECKH
0c00eHOCTH.

HampaBen e cblIo cpaBHUTENEH Mperyie] Ha JOOpH MPAKTUKU B YIPaBICHUETO Ha
CIIOpTa 3a BCUYKU B PA3IUYHU €BPOIMEHMCKH Abp:kaBu kaTo ['epmanus, ABcTpus, XonaHaus,
Hopgerus, Ucnanus, [Belinapus u O6eanHeHoTo kpaincTBo. OuepTaHu ca ABa OCHOBHU THUIIA
CIIOPTHH MOJUTUKU — OPUEHTUPAHU KbM CIOPTA 32 BCUYKU ChC CHJIEH COLIMAJIEH aHTAKUMEHT
Ha Jbp)KaBaTa W MOJUTHKU C MPUOPUTET BBPXY EIUTHHUS CHOPT. B mpakTukara karo Haii-
yCIIelleH ¥ U3MO0J3BaH ce Mpujiara KOMOMHUPAH MOIXO/.

Pasrnenana e posisita Ha MEXJIYHAapOJIHUTE CIIOPTHU OPraHU3alliyd B Pa3BUTHETO Ha
criopTa 3a Bcuukd. LleHTpanHo MscTo 3aema MexayHapoaHaTa acolManus CIOPT 32 BCUUKHU
(TAFISA), npuznara ot MOK, OOH, FOHECKO u C30, yusito Mucus € yTBbp>KJIaBaHETO Ha
¢du3nyeckaTa akTUBHOCT KaTO OCHOBHO YOBEIIKO MpaBo. Ha HallmoHamTHO HUBO ca MPOy4YEHU
CTpaTeTHYECKUTE IENU, CTPyKTypara W (yHKuMuTe Ha bbarapcka acommanusi cropT 3a
Bcuuku (BACB).

B nocnennara yact ot o030pa ce pasriexia poyiaTa ¥ 3HAUEHHETO Ha MapKeTHUHTa
KaTo yIOpaBIEHCKU HMHCTPYMEHT B CHCTeMara Ha CHOpTa 3a BCUYKM B TEOPETUYECH,
METOAOJIOTHYEH M TPHUIOXKEH acrekT. HeoOxoaumMocTra OT MHTETPUpPaH, COLMATHO-
OpPHEHTUPAaH MapKETHHTOB IOAXOJl, KOWTO Ja ChUeTaBa MKOHOMHUYECKAaTa €(PEKTHBHOCT C
peaiM3upaHeTo Ha couuamHuTe (YHKIUU Ha CIOpTa, YTBBbPXkKAAaBa €AMHEH NPUHLMUII Ha
ynpaBinenue. [lpeacraBen e wMojen, KOWTO 00eIuHSBAa TPaJWLMOHHHUS MAapKETHHT,
MapKeTHHIa Ha B3aUMOOTHOIICHUATA, COLUUAIHUS U MPEXKOBUS MAapKETUHI, KOpPIIOpaTUBHATA
collMajHa OTIOBOPHOCT M MapKeTHMHIAa Ha HyxjauTe. Tol € NpuilokuUM Ha HaIMOHAJIHO,
PETHMOHAIIHO W MWHCTUTYIIMOHAJHO HHUBO W 1enH YycToiuuBo pa3Butue Ha CCB upes
OanmaHCHpaHe Ha Ma3apHUTE MEXaHU3MH ChC COLMATHUTE (QYHKIMU Ha CIIOpTA.

Hayunust npobiem e popMmynupan BbpXYy OCHOBAa Ha YCTAaHOBEHOTO MPOTHBOPEUHE
MeXJly HapacTBalaTa oOLIECTBEHa 3HAYMMOCT Ha CIIOpTa 3a BCUUKHU U JIMIICATa HA ISUIOCTEH,
HAayYHOOOOCHOBAH M MHTETPUPaH MApKETUHIOB MOAXO]I MPU YIPABICHUETO HA cUCTeMaTa Ha
HAI[MOHAJTHO, PErMOHAJIHO W MECTHO HHBO. B Ta3um Bpb3Kka € u3BelIeHa XHUIOTe3a, ue
MPUJIATaHETO Ha KOMIUIEKC OT MAapKETHHIOBH KOHIICTIIMH, CHOOPAa3eHH CbhC COIHATHUS
XapakTep Ha CIOpTa 3a BCUYKH, 1€ JONpPHUHECE 3a MOo-e()EKTUBHO YIpaBlIE€HUE, MO-100po
YIIOBJIETBOPSIBAHE HA CIIOPTOJOTHMYHHUTE TOTPEOHOCTH HAa HACEJICHHETO M YCTOMYUBOTO

pa3zButue Ha CCB.



OcHoBHara 11e71 Ha JUCEPTALMOHHUS TPy € HAydHOTO 000CHOBaBaHE M pa3pabOTBaHe
Ha MOJe] 32 YChBBPUICHCTBAHE YIPABJICHUETO HA CHUCTEMATa Ha CIOPTAa 3a BCUYKHU, 4Ype3
KOMILUIEKCHO MPUJIOKEHHE HAa MapKETHUHTa KaTO YNPaBJICHCKU MOAXOMA. 3a MOCTUTAHETO M ca
dbopMynHMpaHu 3aJa4d, HACOYCHHM KBM: TEOPETUKO-METOJOJIOTHYEH aHajh3 Ha CIopTa 3a
BCUYKHM U HErOBOTO YIPABJICHHUE; U3CJIE/IBAHE Ha BbTpPEIIHATa M BbHIIHATa cpena Ha CCB;
uaeHTUQUIMPAHE HA KIFOYOBH (HaKTOPH, MPOOIEMH, Bb3MOKHOCTH H 3aIlJIaXy 32 Pa3BUTHETO
V; aHAIM3 Ha HAIMOHAIHHU W MEXIYHApOIHH TOOpU NPAKTHKHU; KaKTO U pa3pabOTBaHE Ha
MPUIIOKUM YIPABICHCKU MOJIEIL.

OO0ekT Ha U3CJe/IBaHeTO € CHUCTeMara Ha CIopTa 3a BCUYKU B bbirapus, a nmpeaMer —
MapKETHUHI'bT KaTO YIPABJICHCKM HHCTPYMEHT 32 HEMHOTO Pa3BUTHE U YCHBBPIICHCTBAHE.
Obnactra Ha H3CIEIBAaHETO OOXBalla COLHATHUTE, WKOHOMHYECKUTE H YIPABICHCKHUTE
aCIEeKTH Ha CIIOPTa 32 BCUYKHU B CbBPEMEHHUTE YCIIOBUSI.

MerogonoruyHara paMKa Ha M3CIEABAHETO CE OCHOBaBa Ha CUCTEMEH U
MHTEPAUCIUIUVIMHAPEH NoAX0A. [IprioxkeH € KOMIUIEKC OT HayYHOU3CIEA0BATEICKH METOIH,
BKJIIOYBAIIM: TEOPETUYEH M CPABHUTEICH aHAJIW3 Ha CHElNUaJu3upaHa JHUTeparypa u
HOPMATUBHU JIOKyMCHTH; AHKETHH NPOYYBAHUS CpeJ MOTPEOHUTENM Ha CHOPTHU YCIYTH;
€KCIIepPTHA OLIEHKA C y4aCTHUETO Ha CHEIHAIMCTH OT Abp)KaBHH, OOMIMHCKH, OOIIECTBEHH U
HernpaButencTBeHH cnoptHu opranuzauur; SWOT u PEST ananu3 3a wu3cnenBaHe Ha
BbTpeniHaTa U BbHIIHaTa cpega Ha CCB; HaOnogeHuMe ¢ MapKEeTUHroBa HACOYEHOCT;
uzcnenaBane Ha otaenHu cinydam (Case study) Ha HAIMOHATHO M MEXIYHApOJHO HHBO;
MOJIeTIUpaHe; KaKTO U MaTeMaTUKO-CTaTUCTUYeCKa 00paboTKa Ha JaHHUTE.

Pesynrarure OT M3cienBaHETO MOKAa3BaT, Y€ BBIPEKU CTPATETMUECKOTO 3HAYEHHE Ha
CIIOpTa 32 BCUUKH KaTO COLIMAJIHO JIBUKEHUE, HACOYEHO KbM I10J100psiBaHE Ha 0OILECTBEHOTO
3IpaBe W KAaueCTBOTO Ha JKUBOT, CUCTeMara (YHKIMOHHMpA NpPH HAIMYUE HA peauia
CTPYKTYpHU U yIpaBieHCKH Aepuuutd. Cpel OCHOBHUTE NpOOJIEMH c€ OTKpOsBaT
HEJOCTaThbUHOTO M Hee(heKTHBHO ympaBieHHE Ha BhTpemrHaTa cpena Ha CCB, numncarta Ha
KOOPIUHAIIMS MEXKTY IbP’KaBHU, OOIIWHCKH, OOIIECTBEHN W YaCTHU CYOCKTH, OTPAaHUYCHOTO
MpUjlaraHe Ha CHBPEMEHHH MAapKETHHTOBHM HMHCTPYMEHTH M cllabaTa OpUEHTalUs KbM
pEeaIHUTE CIOPTOJIOTHYHU MHTEPECH M MOTPEeOHOCTH Ha HACENICHHETO. AHAIM3bT pa3KpuBa
ome neuuUTH B MaTepuanHaTa 0a3a, MH(POPMAILIMOHHOTO OCUTYpsSBaHE W MOTHBALIMATA 32
CUCTEMHA JBUraTEeIHA AKTUBHOCT, KAKTO U JIMIICA HA YCTOWYMBM HABULM 32 CIIOPT OT paHHa
JIETCKa Bb3pacT.

EMnupuyHuTe JAHHU OT €KCIIEPTHUTE OLICHKU TOKAa3BaT, Y€ MPHU PeaTu3UPaHETO HA

CIIOPTHH CHOUTHSA ce Ha6moz(aBa KOHCCPBATUBCH YIIPABJICHCKU MOJCII, XapaKTCPpU3HUpaIll c€ €



MOBTOPSIEMOCT M HHCKa CTEIIEH Ha WHOBAaTUBHOCT. ToBa orpaHndaBa e€(peKTUBHOCTTA Ha
CHOPTHUTE MHULMATUBU U TAXHOTO Bb3ACHCTBUE BbPXY pazinnunute nenesu rpynu. SWOT u
PEST ananu3ute nombiBaT Ta3W KOHCTATallMsl, KaTO OYEepTaBaT 3HAYMTENICH MOTEHIMA 3a
pasButue Ha CCB, 00yCIIOBEH OT €BPOINECHCKHUTE IMOJMTUKH, BB3MOKHOCTUTE 33 (DMHAHCHUPAHE
MW HapacTBamaTa oOOIIeCTBEHAa 3HAUYMMOCT Ha 3APAaBOCIOBHUS HAa4MH Ha JXKHUBOT, HO
CHILIEBPEMEHHO MMOJYEPTaBaT HAJIMYMETO HA CEPHO3HH 3aIliaxH, CBbpP3aHU C JeMorpadcku
MIPOIIECH, COIMATHO-UKOHOMUYECKH HEPABEHCTBA U MHCTUTYIIMOHANHA (hparMeHTaIlusl.

Ha Ta3u ocHOBa B quicepTaliuoHHUS TPYH ca Gopmyaupanu 0000meHN HayIH! H3BO/IH,
CHOpell KOWUTO CHOPTHT 3a BCHUYKM ClelBa Ja C€ pasriexaa KaTo CaMOCTOSATENHA,
¢dbyHIaMeHTalHa W WHTETrpaTHBHA CcolMalHa cucTeMa. HeilHoTo edekTUBHO ympaBlieHUE
M3UCKBA KOMIUJIEKCHO W CHHXPOHHM3UPAHO B3aMMOJICHCTBHE MEXKAY BCHUKH CyOEKTH Ha
pa3nuyHHUTE YIpaBieHCKH HuBA. [lomyepraBa ce HEOOXOJUMOCTTa OT €IHOBPEMEHHO
[pUJIaraHe Ha COLUMAIHO OPUEHTHUPAHU MAPKETUHIOBU KOHLIEMIIMH, KOUTO J1a OCUTYpPST
3aIbJI00YEHO M3yYyaBaHE Ha MOTPEOHOCTUTE, CETMEHTHUPAaHE Ha LIEJICBUTE IPYMNH U aJIeKBaTHO
MJIAHUPAHE Ha CIIOPTHUTE MPOIYKTH U YCIYTH.

M3BoauTe OT M3caeABaHETO MOTBBPIKIABAT MbPBOHAYAIHO (DOpMyJIMpaHaTa XUIIOTE3a,
4Ye MapKEeTUHI'BT MPEACTaBIsiBa €(PEKTUBEH YIPABICHCKU MOJXOJ 32 YChBBPIICHCTBAHE Ha
cUCTEMaTa Ha CIOpTa 3a BCHYKH, KaTO Cbh3[aBa YCJIOBUS 3a NOBUIIABAHE HAa COLMAHATa
WHTETpaIysl, yCTONYMBOCTTAa W OOINECTBEHATAa 3HAYMMOCT Ha (DU3MYECKOTO BB3MUTAHUE U
cropra.

Bb3 ocHOBa Ha HampaBeHUs: aHANIKU3 ca POPMYIUPAHU HAyYHO OOOCHOBAHU MPETIOPHKH
3a MpakTUKaTa, aipeCUpaHu KbM OCHOBHUTE yrpaBieHckH cyoekTu B CCB. Cpen TaX BoaeIIo
MSICTO 3aeMa HEOOXOTUMOCTTa OT pa3padOTBaHE W MpHJaraHe Ha ChBPEMEHHA HaIlMOHATHA
CTpaTerus 3a pa3BUTHE Ha CIOPTA 32 BCUYKH, OCHOBaHA HA MEXIYCEKTOPHO MapTHROPCTBO U
ChIJIacyBaHEe Ha MOJUTHKU MEXAY IbpPKAaBHU, OOLUTMHCKHU, OOIIECTBEHH U YACTHHU CTPYKTYpPH.
[IpenopbuBa ce peanu3anusaTa Ha IeJIeBU Oporpamu, choOpa3eHH CbC CcHelupUUHHUTE
COIIMATHO-UKOHOMUYECKU YCIIOBHUS U MOTPEOHOCTUTE HA PA3IUYHUTE TPYIU OT HACEIICHUETO,
KaKTO ¥ U3rpakJlaHe Ha aJIMUHUCTPATUBEH U €KCIIEPTEH KalaluTeT 32 KAYEeCTBEHO YCBOSIBAHE
Ha HaIMOHAIHH U €BPOIEHCKHU (PUHAHCOBU PeCcypcCHu.

JucepTallmOHHUAT TPYJ O4YepTaBa LJOCTHA KOHUENTYyaIHA paMKa 3a MOJAEPHU3UPaHe
YIPABJICHUETO Ha CIIOPTA 32 BCUUKU B bbirapus. Toll npeacraisiBa 3Ha4MM Hay4YeH MPUHOC
C ICHO M3pa3eHa IIPUJIOKHA CTOMHOCT, HACOYEHA KbM PA3BUTHETO HA CHCTEMATa Ha CIOpTa 3a
BCUYKM U TPEBPBIIAHETO M B PEAJICH HMHCTPYMEHT 3a COIMAJIHA TOJIMTUKA B T0JI3a Ha

001LIEeCTBOTO.



MARKETING OF SPORT FOR ALL
Doctoral thesis for the award of an educational and scientific degree ""Doctor", with

scientific supervisor Prof. Biser Tzolov, DN

The dissertation is 202 standard pages long. It contains 4 interrelated chapters, 72 figures, 23
tables and 3 appendices. The bibliography includes 197 literary, documentary and Internet
sources, of which 113 are in Cyrillic and 84 are in Latin.

The scientific work examines marketing as a contemporary management approach for
improving the "sport for all" (SAS) system in Bulgaria in a dynamically changing socio-
economic environment. The study considers sport for all as a fundamental subsystem of the
national physical education and sport system, with key importance for public health, social
integration, quality of life and the well-being of society.

Emphasis is placed on the alarming trends of physical inactivity, hypodynamia and the
associated health risks — obesity, cardiovascular disease, diabetes, mental disorders, stress and
reduced life expectancy. Data from Eurobarometer and the WHO show that Bulgaria ranks
first in the EU in terms of physical inactivity, which has serious demographic, health and
economic consequences. Addressing such challenges requires integrated policies, strategic
partnerships between government, public and international organisations, and the creation of
sustainable management models.

Therefore, this literature review analyses the European Union's policy and strategy in the field
of sport for all, presenting key international documents and European initiatives. These
establish physical activity as a fundamental human right and a key tool for public health,
social integration, education and culture. It is emphasised that, despite the desire for a
common European policy, individual Member States apply specific national models tailored
to their social, cultural and economic characteristics.

A comparative review of good practices in the management of sport for all in various
European countries such as Germany, Austria, the Netherlands, Norway, Spain, Switzerland
and the United Kingdom is also provided. Two main types of sports policies are outlined:
those oriented towards sport for all with a strong social commitment on the part of the state,
and those prioritising elite sport. In practice, a combined approach is the most successful and
widely used.

The role of international sports organisations in the development of sport for all is examined.
A central place is occupied by the International Sport for All Association (TAFISA),
recognised by the IOC, the UN, UNESCO and the WHO, whose mission is to promote



physical activity as a fundamental human right. At the national level, the strategic goals,
structure and functions of the Bulgarian Association for Sport for All (BSFA) are examined.
The last part of the review examines the role and importance of marketing as a management
tool in the system of sport for all in theoretical, methodological and applied terms. The need
for an integrated, socially oriented marketing approach that combines economic efficiency
with the realisation of the social functions of sport establishes a unified management principle.
A model is presented that combines traditional marketing, relationship marketing, social and
network marketing, corporate social responsibility and needs-based marketing. It is applicable
at national, regional and institutional level and aims at the sustainable development of SAS by
balancing market mechanisms with the social functions of sport.

The scientific problem is formulated on the basis of the established contradiction between the
growing social significance of sport for all and the lack of a comprehensive, scientifically
based and integrated marketing approach to the management of the system at national,
regional and local level. In this regard, a hypothesis has been put forward that the application
of a set of marketing concepts, consistent with the social nature of sport for all, will contribute
to more effective management, better satisfaction of the sporting needs of the population and
the sustainable development of the SAS.

The main objective of the dissertation is to scientifically substantiate and develop a model for
improving the management of the sport for all system through the comprehensive application
of marketing as a management approach. To achieve this, tasks have been formulated aimed
at: theoretical and methodological analysis of sport for all and its management; researching
the internal and external environment of SAS; identifying key factors, problems, opportunities
and threats to its development; analysing national and international good practices; and
developing an applicable management model.

The object of the study is the system of sport for all in Bulgaria, and the subject is marketing
as a management tool for its development and improvement. The scope of the study covers
the social, economic and management aspects of sport for all in contemporary conditions.

The methodological framework of the study is based on a systematic and interdisciplinary
approach. A set of research methods has been applied, including: theoretical and comparative
analysis of specialised literature and regulatory documents; surveys among users of sports
services; expert assessment with the participation of specialists from state, municipal, public
and non-governmental sports organisations; SWOT and PEST analysis to examine the internal
and external environment of the SAS; marketing-oriented observation; case studies at national

and international level; modelling; and mathematical and statistical data processing.



The results of the study show that despite the strategic importance of sport for everyone as a
social movement aimed at improving public health and quality of life, the system operates
with a number of structural and managerial deficits. Among the main problems are the
insufficient and ineffective management of the internal environment of the SAS, the lack of
coordination between state, municipal, public and private entities, the limited application of
modern marketing tools and the weak orientation towards the real sports interests and needs
of the population. The analysis also reveals deficits in the material base, information provision
and motivation for systematic physical activity, as well as a lack of sustainable sports habits
from early childhood.

Empirical data from expert assessments show that the implementation of sporting events
follows a conservative management model, characterised by repetitiveness and a low degree
of innovation. This limits the effectiveness of sports initiatives and their impact on different
target groups. SWOT and PEST analyses complement this finding by outlining significant
potential for the development of the SAS, driven by European policies, funding opportunities
and the growing public importance of healthy lifestyles, but at the same time highlight the
existence of serious threats related to demographic processes, socio-economic inequalities and
institutional fragmentation.

On this basis, the dissertation formulates general scientific conclusions, according to which
sport for all should be viewed as an independent, fundamental and integrative social system.
Its effective management requires complex and synchronised interaction between all actors at
different levels of management. The need for the simultaneous application of socially oriented
marketing concepts is emphasised, which would ensure in-depth study of needs, segmentation
of target groups and adequate planning of sports products and services.

The conclusions of the study confirm the initial hypothesis that marketing is an effective
management approach for improving the system of sport for all, creating conditions for
increasing social integration, sustainability and the public significance of physical education
and sport.

Based on the analysis, scientifically substantiated recommendations for practice have been
formulated, addressed to the main management entities in the SAS. Among them, the need to
develop and implement a modern national strategy for the development of sport for all, based
on cross-sectoral partnership and policy coordination between state, municipal, public and
private structures, occupies a leading place. It is recommended that targeted programmes be
implemented, tailored to the specific socio-economic conditions and needs of different

population groups, and that administrative and expert capacity be built for the effective



absorption of national and European financial resources.

The dissertation outlines a comprehensive conceptual framework for modernising the
management of sport for all in Bulgaria. It represents a significant scientific contribution with
clear practical value, aimed at developing the system of sport for all and transforming it into a

real instrument of social policy for the benefit of society.



I'pyna B Ilokazamen 3

MEHUKMBHT HA CIIOPTA 3A BCUYKU. TIOJIMTUKU U ITPAKTUKH,

Xabunumayuonen mpyo — monozpagus

Monorpadusra npaBu 3aabJI004YeH aHAIM3 Ha YIPABJIEHUETO HA CIOPTa 3a BCUUKU
KaTo ChBPEMEHEH colMalieH (EHOMEH C KIIOYOBO 3HAYEHHE 3a OOILEeCTBEHOTO 3/paBe,
COLIMAJTHOTO BKJIIOYBAHE W YCTOMYMBOTO pa3BUTHE Ha oO01IecTBOTO. OCHOBEH aKIIEHT €
MIOCTaBCH BBPXY JbPKABHUTE IIOJIMTUKH, CTPATETHYCCKUTE MPUOPUTETH W J00pHTE
VIIPaBJICHCKA MPAKTHKH B 00JacTTa HAa CIOpPTAa 32 BCHYKH, pa3riieflaHd B KOHTEKCTa Ha
€BpOIEICKUS MOJIEN HA CIIOPTA.

Momnorpadusta npencraBisiBa HaydyeH Tpya ¢ obem oT 136 cTaHAapTHU CTpPaHUIM,
pa3paboTeH B TpH ri1aBH, chabpxkammu 30 ¢urypu u tadmmmum. bubnnorpadusra ximrousa 184
JUTEpaTypHU U JOKYMEHTAJIHU U3TOYHUKA HA KUPWIHIA M HA JIATHHHUIA, KAKTO U UHTEPHET
camra.

KoHuenuusTa 3a pa3BUTHETO Ha CHOPTa 3a BCUYKH IpeArosara Ts Ja ce pasriexaa
KaTo COLMAIHO OPUEHTUPAHA CUCTEMA, OCHOBaHA HA MPUHIUIINTE HA PaBEeH JOCTHII, JIHUICA Ha
IUCKpPUMHUHALINS, TOOPOBOJIHO y4dacTWe M HachpyaBaHE HA aKTUBHHS HA4YMH Ha XUBOT 0e3
OrpaHMYEHUE BBHB BB3PACT, IOJI, COIMAlIEH WM 3[paBeH cTaryc. Ha mpaktuka obaue
pealiu3upaHeTo Ha Ta3uM BU3US ce COTbCKBA C MHOXECTBO IPEAM3BUKATEIICTBA.
3anp1004aBaHETO HAa COLMAIHUTE MPOOJIEMH BOAM 10 HE3a0BOJICTBO HAa HAI[MOHAJIHUTE,
OOIIECTBEHUTE W WHAMBHIYATHHUTE MOTPEOHOCTH, 3acsramu cdepara Ha CHOPTA 32 BCHUYKH.
VYrpaBiaeHUETo U € U3NPaBEHO Ipea peAulia TPYAHOCTH, CBbP3aHU ¢ KOMEPCHAIN3aLUATA Ha
CIOpTa, COLMATHUTE HEPAaBEHCTBA, JeMOrpadCcKUTe NPOMEHH U HE0oOXOJUMOCTTa OT
YCTOMYHMBO PECYPCHO OCUTYpSIBAHE.

B nbpBata yact Ha MoHOrpaduaTa ce aHAIU3UPAT CHILHOCTTA, MACTOTO U COLIUATHUTE
(GyHKIIMU Ha CHIOPTa 32 BCUYKU B ChBPEMEHHOTO OOILECTBO, KaTO C€ M3BEXKJAT OCHOBHUTE
TEHJICHLIUM B HETOBOTO yIIpaBiieHHE. PasrieqaHu ca KIOYOBU MEXKIyHAPOJHU U €BPONEHCKU
JOKYMEHTH ¥ CTpPaTeTMYeCKH paMKH, KOUTO (opMHpaT TIOJIUTHKUTE B 00JacTTa,
BKJIIOUNTENHO bsnara xHura 3a cnopra, Pabornusa mian Ha EC 3a cnopra u EBponeiickus
Mozen Ha crnopra. DoKychT € BbPXY JACLEHTpaIM3UpaHusi XapakTep Ha EBponeiickus
YIPaBICHCKU MOJIEJ, POJIITa Ha CIOPTHUTE KIyOOBE M 3HAYCHHETO HA MEXKIYCEKTOPHOTO
MapTHHOPCTBO MEXAY MyOJIMYHU MHCTUTYLUH, TPAXKIAHCKO OOILIECTBO U HEMPABUTEICTBEHU

OpraHu3aliu.



Bropa rmaBa mpaBu CpaBHUTENIEH aHAIW3 Ha MOJUTHKM U JOOpU MNpPaKTHKU B
YIIPaBJIIEHUETO Ha CIOpTa 32 BCUYKU B CTpaHUTE — WiIeHKH Ha EBpomnelickus cbio3 (KbM
MomeHTa 27). M3cnenBaHeTo M3Mo0J3Ba COOCTBEHA METOAOJOIMYHA paMKa, OCHOBaHA Ha
npenopbkuTe Ha EBpomeiickaTa KOMUCHUS B HallpaBJIEHUATA 37paBe, CIOPT, 0Opa3oBaHMHE,
TPaHCIIOPT, MOHUTOPUHI U HAllMOHAJIHU HACOKM 3a JBUIATE]IHA aKTUBHOCT. Ype3 HayyHO-
U3CJIEI0BATEICKUTE METOAM Ha KOHTeHT aHanu3, Case study u Monenupane ca
UACHTUDUIMPAHHA JTbPKABHU MOJUTHKH U MPHOPUTETH, KAKTO M MPOrpaMH U WHUIIHMATHBH,
peaiu3upaHud B pa3jIMYHU EBPOIEHCKU CTpPaHM, KOWUTO JOMPUHACAT 3a IIOBUIIABAHE Ha
¢u3nyeckara aKkTUBHOCT, COLIMAIHATA aHTAKUPAHOCT U 3]IPABOCIOBHMS HaYMH HA >KUBOT Ha
HACEJIEHUETO.

[IpencraBeHusT aHAIM3 HA AKTYyaJlHU MOJUTHKH B 00JacTTa Ha CIOPTa 32 BCHUYKH H
M3BEX/IaHETO Ha JOOpW MPAKTHKH, JaBa BH3MOXKHOCT Ja CE€ OTKPOST HACOKM W IMPETOPHKH,
KOUTO Jia CIIy>)KaT KaTO OCHOBa 3a pa3BUTHE U B IOAKpENa Ha €AWHHA IIOJIMTHKA Ha
MEXJIYHAapOJAHO W HAlMOHAIHO HUBO. Hapen ¢ ToBa, Ouxa MOCIYXWJIM KaTO MPHIOKUMH
MOJIEH 32 aJanTalus B Jpyr'd HALIMOHAIHU U MECTHU CTPYKTYpHU. AHAJIU3BT OTKPOsIBa 001U
NPUHLMIIA B YIPABJIEHUETO Ha CHOPTA 3a BCUYKU — II€JI€BA HACOUYEHOCT KbM KOHKPETHU
COLIMAJIHU TPYNH, €PEKTUBHO PECYPCHO YIpaBIEHUE, CUCTEMEH MOHUTOPUHT M YCTOMUMBOCT
Ha MOJINTUKUTE, UMAlKK IPpeJBUA celM(pUUHNTE HALIMOHATIHU 0COOEHOCTH.

Jo6pust onut B EBpomna, chliecTByBallUTe PE3€pBU U CTPATETHUYECKUTE AECUCTBUS
IIOCTaBSIT OCHOBA, BbpPXY KOSATO Ca M3BEACHU ClEUU(UYHUTE aClEeKTH Ha MEHUKMBHTA B
obuacTTa Ha criopra 3a Bcuuku B P. bbirapus.

B 3akmrounTennaTa yacT Ha MOHorpagusATa ce M3BEXIAT HACOKM U IPENOpbKU 3a
YCHBBPUICHCTBAHE HA YIPABJICEHUETO Ha CIOPTa 32 BCUYKH, BKJIIOUYUTEIHO HEOOXOJIMMOCTTA
OT WMHOBATUBHHU YIPABJIEHCKHU IOAXOJHU, JUTUTAIN3ALNS, YCTOMYMBO (PMHAHCUPAHE U TIO-
aKTUBHO BKJIIOYBaHE Ha IPa)KAaHCKOTO obOmiectBo. [loguepTaBa ce 3HaU€HHETO Ha CHOpTa 3a
BCUYKHM KaTO MHCTPYMEHT 3a peaJlu3upaHe Ha COLUAIHM, 3JpaBHH, HWKOHOMHMYECKH U
€KOJIOTUYHU IOJI3HU U KAaTO CTPATErM4ECKU PEeCypc 3a pa3BUTHE HA CbBPEMEHHOTO OOLIECTBO.

HeobxomuMo € na ce mnoauyeprae, 4e IOCOYEHUAT TPyH 3acAra €IUHCTBEHO
MEHUJPKMBHTA Ha CIIOPTa 32 BCUYKHM HAa HUBO JbP’KaBHU IOJIUTHUKH, IIPUOPUTETH U HACOKH 32
JeicTBUE M HE IpPETeHIupa 3a I'bJIEH 00XBaT Ha yNpaBJCHHE Ha ILSUIOCTHATa CUCTEMa Ha
CIIOpTa 3a BCUYKH, IIPEIBU]I HETHATA OTPOMHA COLIMAIHA 3HAYMMOCT.

MoHorpadusita uMa [IEHEH Hay4YHO-TPUJIOKEH NPUHOC B 00JaCTTa Ha MEHUIKMBbHTA
Ha CIOpTa 3a BCHUKM M MOXeE Ja ObJe M3MOJ3BaHa OT M3CIEIOBATENH, NPENoAaBaTelHy,

CIIOPTHU MCHUIKBpPHU, CKCIICPTHU B ny6quHaTa AJIMHUHUCTpAHA 1 BCHYKHU 3aMHTCPCCOBAHU OT
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Pa3BUTHUCTO U YIIPABJICHUCTO HA CIIOPTA KAKTO HAa HAIIMOHAJIHO, TaKa U Ha MCKIAYHAPOIHO

HHBO.

SPORTS MANAGEMENT FOR ALL. POLICIES AND PRACTICES

Habilitation thesis — monograph

The monograph provides an in-depth analysis of the management of sport for all as a
contemporary social phenomenon of key importance for public health, social inclusion and
sustainable development of society. The main focus is on government policies, strategic
priorities and good management practices in the field of sport for all, examined in the context
of the European model of sport.

The monograph is a scientific work comprising 136 standard pages, divided into three
chapters and containing 30 figures and tables. The bibliography includes 184 literary and
documentary sources in Cyrillic and Latin script, as well as websites.

The concept of developing sport for all implies that it should be viewed as a socially oriented
system based on the principles of equal access, non-discrimination, voluntary participation
and the promotion of an active lifestyle without restrictions on age, gender, social or health
status. In practice, however, the implementation of this vision faces many challenges. The
deepening of social problems leads to dissatisfaction with national, public and individual
needs in the field of sport for all. Management is faced with a number of difficulties related to
the commercialisation of sport, social inequalities, demographic changes and the need for
sustainable resource provision.

The first part of the monograph analyses the essence, place and social functions of sport for
all in contemporary society, highlighting the main trends in its management. Key international
and European documents and strategic frameworks that shape policies in this area are
examined, including the White Paper on Sport, the EU Work Plan for Sport and the European
Model of Sport. The focus is on the decentralised nature of the European governance model,
the role of sports clubs and the importance of cross-sectoral partnerships between public
institutions, civil society and non-governmental organisations.

The second chapter provides a comparative analysis of policies and good practices in the
governance of sport for all in the Member States of the European Union (currently 27). The
study uses its own methodological framework based on the recommendations of the European

Commission in the areas of health, sport, education, transport, monitoring and national
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guidelines for physical activity. Through the scientific research methods of content analysis,
case studies and modelling, national policies and priorities have been identified, as well as
programmes and initiatives implemented in various European countries that contribute to
increasing physical activity, social engagement and healthy lifestyles among the population.
The presented analysis of current policies in the field of sport for all and the identification of
good practices make it possible to highlight guidelines and recommendations that can serve as
a basis for the development and support of a unified policy at international and national level.
In addition, they could serve as applicable models for adaptation in other national and local
structures. The analysis highlights common principles in the management of sport for all —
targeting specific social groups, effective resource management, systematic monitoring and
policy sustainability, taking into account specific national characteristics.

Good practices in Europe, existing reserves and strategic actions provide a basis on which the
specific aspects of management in the field of sport for all in the Republic of Bulgaria are
outlined.

The concluding part of the monograph sets out guidelines and recommendations for
improving the management of sport for all, including the need for innovative management
approaches, digitalisation, sustainable financing and more active involvement of civil society.
The importance of sport for all as a tool for achieving social, health, economic and
environmental benefits and as a strategic resource for the development of modern society is
emphasised.

It should be noted that this work only addresses the management of sport for all at the level of
state policies, priorities and guidelines for action and does not claim to cover the entire
management of the overall system of sport for all, given its enormous social significance.

The monograph makes a valuable scientific and practical contribution to the field of sports
management for all and can be used by researchers, teachers, sports managers, experts in
public administration and anyone interested in the development and management of sport at

both national and international level.
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I'pyna I’ Ilokazamen 7

Ilyonuxayuu u 0oxknaou, nyonuKky8anu 8 HAyuHu u30anus, pepepupanu u UHOEKCUpauu 6
C8emogHOU3BeCMHU 0A3U OAHHU C HAYYHA UHGDOpMayus

RELATIONSHIP MARKETING APPLIED IN THE SPORT FOR ALL SYSTEM
Georgi Draganov, Desislava Ilieva

Introduction

The application of Traditional business marketing in a market economy is a priority.

At the same time, typical social fields (education, sports, healthcare, culture, arts, etc.) are
forced to operate in the same conditions. This often leads to a conceptual clash between the
market (striving for the accumulation of capital and profits) and the social (striving for
personal and spiritual development and building a society) in their activities. Therefore, the
Traditional marketing fails to service the sport on its own and it should function in symbiosis
with other marketing concepts.
The aim

The aim of this thesis is to present the role and importance of Relationship marketing
for sport for all development in symbiosis with other marketing concepts.
Methodology

The field of study is sports marketing, and the subject is the application of Relationship
marketing in the Sport for All System. The following methods were used for the realization of
the research: theoretical analysis of the application of individual marketing concepts in the
sports system, monitoring included (direct participation of researchers in processes for
applying individual marketing concepts in the Bulgarian Sport for All Association (BSfAA)
activities) and Case study (analysis of the application of Relationship marketing in particular
key situations for BSfAA - building partnerships, forming an organizational environment and
culture and organizing sports events).
The results

The analytical part of the study explores the applicability of relationship marketing
within the “Sport for All” system as a response to the limitations of traditional marketing
approaches. Due to the social orientation of the system, the authors argue that management
practices must focus on long-term relationships, user engagement and shared values rather
than on short-term transactions and product promotion. The analysis highlights the transition

from a product-centered to a consumer-centered marketing paradigm, emphasizing service
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quality, trust and sustained participation. Five levels of relationships between providers and
users of sport services are identified, illustrating the progressive development from basic
service delivery to partnership-based interaction. This relational framework is presented as a
key mechanism for fostering stable sport-related interests and long-term involvement in
physical activity. Additionally, the study introduces the concept of “marketing of needs” as an
extension of relationship marketing, aimed at shaping values and attitudes that encourage
regular participation in sport. The analysis also underscores the importance of network-based
relationships among institutional actors, positioning inter-organizational cooperation as a
critical factor for effective management and sustainability of the “Sport for All” system.
Conclusion

The findings demonstrate that relationship marketing, complemented by the marketing
of needs, provides an appropriate framework for building sustainable participation, trust and
long-term engagement. Effective management of the system requires the development of
partnership networks, inter-institutional cooperation and value-based communication. The
study emphasizes that integrating these marketing concepts is essential for the sustainable

development of “Sport for All” and for achieving its broader social objectives.

Keywords: sport, sport for all, marketing

MAPKETHHI'BT, OCHOBAH HA OTHOLIEHMUS, ITPUJIOKEH B CUCTEMATA
HA CIIOPTA 3A BCUYKH

I'eopru /Iparanos, [lecuciaaBa Uiuesa

BnBeaenue

[Ipunaranero Ha TpaAULMOHHHS OW3HEC MapKETUHTI B YCIOBUATA Ha Ta3apHa
MKOHOMHKA IPEJCTaBIsABa BOACII MPHUOPUTET. B CHIIOTO BpeMe THNHMYHH COLMAIHH Chepu
KaTo 00pa3oBaHUETO, CIIOPTA, 37PaBEONa3BaHETO, KYJITypaTa U U3KYCTBaTa ca MPUHYICHU J1a
(YHKITMOHHpPAT B ChIlaTa MKOHOMHYECKA cpea. ToBa 4ecTo BOJHU JIO KOHIIECTITyaleH COMBChK
MeX/1y Ia3apHara JOrMKa, HacoYeHa KbM HATPYIIBaHE Ha KallUTal U peau3upaHe Ha rnevanoa,
U COIIMAIIHOTO pa30upaHe, OPUEHTUPAHO KbM JIMYHOCTHO M AYXOBHO Pa3BUTHE U M3TPaXkKIaHe
Ha O6III€CTBO. HopaIm TOBa TpaI[I/IIII/IOHHI/IHT MapKeTI/IHI‘ HC € B CbCTOAHHUC CaMOCTOSTCIIHO Ia

o0ciTykBa CrIopTa U ciieqBa ga PyHKIMOHUPA B CHMOMO3a C APYTrd MAPKETHHTOBU KOHIICTIIIHH.
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en

IlenTa Ha HACTOAIIOTO HM3CJIEABAHE € Ja C€ MPEACTaBU pOJsiTa U 3HAYCHUETO Ha
MapKeTHHTa, OCHOBAaH Ha OTHOIIEHUS, 3a PAa3BUTHETO HA CIIOPTa 32 BCHYKH B CUMOMO3a C
JpYrd MapKETUHIOBU KOHLIEIILIUH.
Metoauka

OO6nacT Ha U3CIENBAHETO € CIOPTHHIT MApKETHHT, a IpeaMeT — MPUIOKEHHETO Ha
MapKEeTHHTa, OCHOBAaH Ha OTHOIIEHUs, B CHCTEMAaTa Ha CIIOpTa 33 BCUYKHU. 32 peain3upaHe Ha
W3CJIEABAHETO Ca M3IMOJ3BAHU CIEAHUTE METOAU: TEOPETUYECH aHAIM3 Ha MPHIIOKEHHUETO Ha
OTJICJTHW MapKETUHTOBHM KOHIICTIIIUU B CIIOPTHATA CHCTEMa; BKIIFOUCHO HAONIOJCHUE; KAKTO U
METOIBT ,u3cienBaHe Ha otaenHu ciaydau™ (Case study), upe3 KOHTO ce aHanmu3upa
MPUJIOKEHUETO HAa MapKETHHIAa B KIKOYOBM CUTyauuu 3a bwiarapcka acomumanus CropT 3a
BCUYKH, CBBP3aHH C HM3TPAXKIAHETO Ha MapTHHOPCTBA, (DOPMHUPAHETO HA OpPraHW3AI[MOHHA
cpena v KyaTypa U OpraHU3MpaHeTo Ha CIIOPTHU ChOUTHSI.
Pesynararu

AHamn3pT Ha CTaTUsITa n3CjicaBa IMPUIOKHMMOCTTA Ha MAPKCTHUHTA, OCHOBAH Ha
B3aMMOOTHOIICHHUA B CUCTEMATa Ha CIIOpTa 3a BCMYKM KAaTO OTrOBOP Ha OrpaHHMYCHHUATA HaA
TPaJULIMOHHUTE MAPKETUHTOBU NoaXoau. [lopanu conpanHata opueHTalusl Ha CUCTEMAaTa ce
apryMeHTHpa HEOOXOAMMOCTTa YIPABJICHCKUTE TMPAKTUKU Ja ObJaT HACOYEHH KbM
HU3rpaXXJgaHe Ha ABbJITOCPpOYHM B3aWMMOOTHOIICHUA, AHTaXKHPAHOCT Ha HOTpe6I/IT€JII/IT€ n
CIIOACJIICHU LCHHOCTH, @ HC KbM KPAaTKOCPOYHHU CACIKHU W MPOJYKTOBA IMIPOMOIIHA. AHanu3eT
noayepraBa Mpexoja OT TMPOAYKTOBO OPUEHTHPAH KbM TMOTPEOUTENCKH OpUEHTHpPaH
MapKETHHIOB MOJIEJ, C aKLUEHT BbpPXY KaueCTBOTO HAa YCIYTUTE, TOBEPUETO U YCTOMYHUBOTO
ydacTuc. I/IZ[GHTI/I(l)I/ILII/IpaHI/I Ca ICT HMBA HAa B3aUMOOTHOLICHUA MCKIAY AOCTABUUIHUTC U
MOTPEOUTETUTE HA CIIOPTHHU YCIYTH, KOUTO WIFOCTPUPAT MOCTCIICHHOTO Pa3BUTHE OT 0a30BO
MIPEAOCTaBsIHE Ha YCIYyTd KbM NApTHOPCKH B3aUMOJEHCTBU. Ta3u paMka ce pasriiexia Kato
KIIFOUOB MEXaHU3bM 3a (opMHpaHEe Ha YCTOMYMBU CIOPTHU HHTEPECH U ABITOCPOYHO
y4acTucC B ABUTaTCJIHA aKTUBHOCT. I[OH’I)JIHI/ITGJIHO € BBBCJACHA KOHICIIIHATA 3a ,,MAPKCTHUHT
Ha MOTPEOHOCTUTE  KaTO pa3BUTHE HA MApKETHHIa, OCHOBAH HAa OTHOIICHHS, HACOYCH KbM
dbopMupaHe Ha LEHHOCTH WM HArjac, CTUMYJHpAIIM PEIOBHOTO MPAKTHUKyBaHE Ha CIOPT.
AHaIU3BT aKUEHTUpPAa U BBPXY 3HAUYEHHETO HA MPEKOBUTE B3aUMOOTHOLUEHUS MEXAY
WHCTUTYIIMOHAITHUTE CYOEKTH, KATO MEXIYOPraHU3aI[MOHHOTO ChTPYAHUUYECTBO CE ONpeaes

3a KIIF0YOB (aKTop Ha €PEeKTHUBHOTO YIPABICHHE U YCTOMYMBOCTTA HA CUCTEMATA.
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3akiioueHne

PesyaTarure or u3cienBaHeTO MOKa3BaT, Y€ MAapKETUHI'BT, OCHOBAaH Ha OTHOIICHHUS,
JOIBITHEH OT MAapKETHHra Ha MOTPEOHOCTHTE, MPEAOCTaBsl 10o0pa pamMka 3a M3TpakIaHe Ha
YCTOWYHMBO y4acTHe, JOBEPUE U IBITOCPOYHA aHTAKUPAHOCT. EQEKTUBHOTO yIpaBieHHUE Ha
cUCTeMaTa M3WCKBa pa3BUTUE Ha TAPTHBOPCKH MpPEXH, MEKIYUHCTUTYLHHOHAIHO
ChTPYIHUYECTBO M KOMYHHKAIUsi, OCHOBaHAa Ha LieHHOCTU. [IpoyuBaneTo mojmuyepraBa, ue
I/IHTGFpI/IpaHeTO Ha TE3U MapKeTI/IHFOBI/I KOHICIIIINN € CBIICCTBCHO yCJIOBI/Ie 3a YCTOI?ILII/IBOTO
pa3BI/ITI/I€ Ha ,,CHOpT 3a BCI/I‘-IKI/I“ " 34 ITIOCTUTAHECTO HA HCTOBUTC HO-IHI/IpOKI/I COIIMAJIHU 1LICIIN.

Kniouoseu oymu: cnopm, cnopm 3a 8Cu4KU, MapKemune
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IMPACT OF SOCIAL MEDIA ON SPORTS CLUBS DEVELOPMENT

Desislava Ilieva

Introduction

The rapid development of social media has significantly transformed communication,
marketing and interaction within the sports sector. Sports clubs, particularly those operating in
the field of sport for all, increasingly rely on social networks as essential tools for promoting
activities, engaging members and supporters, and enhancing organizational development.
Understanding the influence of social media on sports clubs is therefore crucial for effective
management and sustainable growth.

The Aim

The aim of the study is to examine and analyze the impact of social media on the development
of sports clubs operating in the field of sport for all, with a focus on communication
effectiveness, audience engagement and organizational benefits.

Methodology

The research was conducted among 140 respondents, including individuals practicing sports,
members and supporters of sport for all clubs affiliated with the Bulgarian Sport for All
Federation, who actively use social media. An online marketing questionnaire with closed-
ended questions was applied. The methodology also included observation of sports clubs’
activities, Internet-based survey methods, analysis of specialized scientific literature, and
mathematical-statistical data processing.

The Results

The results indicate a high level of engagement of sports club members and supporters with
social media platforms, particularly Instagram and Facebook, which are the primary sources
of information due to the lack of official club websites. Social media content in the form of
videos, images, and information about training schedules and events is most preferred. The
findings show that social networks significantly influence users’ perceptions, club popularity,
fan attraction and, to a considerable extent, decision-making when choosing a sports club.
Respondents also report positive organizational changes following increased social media
activity, including greater interest, new members and enhanced visibility. At the same time,
challenges such as negative comments, excessive information and fake profiles are identified.
Conclusion

The study confirms that social media represent a powerful and indispensable tool for the
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development of sport for all clubs. When applied strategically and consistently, social
networks enhance communication, strengthen community engagement, improve club image
and contribute to social and economic sustainability. Effective management of social media
requires a balanced approach that maximizes benefits while addressing potential risks and
negative effects.

Keywords: social media; sport for all; sports clubs, digital marketing, sport management,

communication

BJIUAHUE HA COUUAJIHUTE MPEKU BBPXY PAZBBUTUETO HA
CIIOPTEH KJIYb

Jlecuciaaa UianeBa

BbBenenne

bwvp30TO pa3zBuTHE HA COIMATHUTE MEIUU 3HAYUTEIHO TpaHCHOPMUpPA MPOIECUTE HA
KOMYHUKAIUsl, MAapKETUHT W B3aHUMOJICUCTBHE B CHOPTHUS cekTop. CHOpTHUTE KIyOOBeE,
0c00CHO Te3u, (YHKITMOHUpPAIIX B 00JIACTTa HA CIIOPTA 32 BCHYKH, BCE MO-YECTO M3IOJI3BAT
COIMAJIHUTE MPEXKH KaTo OCHOBEH HMHCTPYMEHT 3a TONYJSpU3MpAHE Ha JEHHOCTTa CH,
MPUBIIMYAHE HA 4ICHOBE W ()EHOBE W TOJIIOMAaraHe Ha CBOETO pa3BUTHE. B TO3U CMHCHI
pa3dupaHeTo 3a BB3JCHCTBUETO HAa COIMAIHUTE MPEKU BBPXY CIIOPTHUTE KIyOOBE € OT
CBIIECTBEHO 3HAYCHUE 32 €(PEKTHUBHOTO YIIPABJICHHUE U YCIICITHOTO UM Pa3BUTHE.
Hen

IlenTa Ha TpOyYBaHETO € Jia Ce M3CJelBa M aHAIM3HMPA BIUSHHETO HA COIHMATHHUTE
MEJIUU BbPXY Pa3BUTHUETO Ha CHOPTHH KIIyOOBE, padOTEIIX B 00JIACTTA HA CIIOPTA 332 BCUYKH,
C AaKIEeHT BBPXY E(PEKTUBHOCTTa Ha KOMYHHUKAIMITA, aHTQXKAPAHOCTTa Ha (EHOBETE W
OpraHU3aI[MOHHUTE TOJI3H.
Metoauka

W3cnensanero e nposeneHo cpen 140 pecrioHACHTH — MPAKTUKYBAIIH CIIOPT, YWICHOBE
1 T0OPOBOJIIM B CIIOPTHHU KITyOOBE 3a BCUYKH, WieHyBaIu B beiarapckara denepanus cnopt
34 BCUYKHU, KOUTO aKTHUBHO M3IIOJI3BAT COLIMAJIHU MPCIKH. HpI/IJIO)I(eH € OHJIalH MAapKCTHHI'OB
BBIIPOCHUK ChC 3aTBOPEHH BBIPOCH. MeEToMKaTa BKIIOYBA OIE HAOJOJCHUE HA JICHHOCTTA
Ha CIIOPTHHUTE KIIyOOBE, MHTEPHET-0a3MpaHH aHKETHU METOJM, aHAJIM3 Ha CIelHaIu3upaHa

Hay4Ha JJUTEpaTypa U MaTeMaTUKO-CTaTUCTHYECKa 00pabOTKa HA JaHHUTE.
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Pesyararu

Pesynrarure moka3BaT BHCOKAa CTENEH Ha AaHTaXUPAHOCT Ha UJIECHOBETE U
JTOOPOBOJIIIMTE B CIHOPTHUTE KIIyOOBE ChC coruanHuTe Mpexku. [lmardpopmure Instagram u
Facebook ce yTBBpkIaBaT KaTo OCHOBHU M3TOYHHIM Ha WHGOpMAIHA, MOPAaX JHUICaTa Ha
oduIMaTHU UHTEPHET CTPaHUIIM Ha KiyOoBeTe. Hali-mpemnoynTtaHoTo ChIbp>KaHue ca BHJIEa,
n300pakeHus: U HHMOpPMAIUs 32 TPCHUPOBBYHH MTPOTPaAMHU M CIIOPTHH CHOUTHS. Y CTaHOBEHO
€, 4YC COIHMAIHUTC MPCKU OKa3BAT 3HAYWUTCIHO BJIMAHUC BbBPXY BB3NPUATUATA Ha
MOTPEOUTENUTE, TOMYJSIPHOCTTa Ha KIIyOOBeTe, NMPUBIMYAHETO HAa ()CHOBE M B 3HAYUTEIIHA
CTEIEeH BbPXY Ipolieca Ha U300p Ha CIOPTEH KiIy0. PeCIOHAEHTHTE OTYUTAT U MONOKUTEITHU
OpraHu3allMOHHU MPOMEHH, BCIEJICTBUE HA aKTMBHOTO IMPUCHCTBHUE B COLUAIHUTE MPEXKH,
BKJIFOYUTCIIHO MOBUIICH HMHTCPEC, MPUBINYAHC HAa HOBU YJIICHOBC H HOI[O6p€Ha HY6JII/I‘-IH21
pasno3HaBaeMocT. Hapen ¢ ToBa ca uaeHTU(UIMPAHU U OMPENETECHU HEJOCTAThLM KaTo
HETraTUBHHU KOMEHTapH, HH()OPMAIMOHHO MpeHacUIaHe U (aIIuBy ITPOQHIIH.
3akiaoueHne

I/I3CJI€I[BaH€TO MNOTBBPXKJAaBa, Y€ COLHUAJITHHUTC MCIAUW MNPCACTaBIIABAT MOUICH H
HC3aMCHHUM HMHCTPYMCHT 3a Pa3BUTUCTO Ha CIIOPTHUTC KJIy6OB€ 3a BCHYKMH. HpI/I
CTPATeTMYECKO M  TIOCJIEAOBATEIIHO TNPUIOKCHHE COIMATHUTE MPEXH TO0J00psBaT
KOMYHHKAIUATa, 3aCHJIBAT AHTQXUPAHOCTTa Ha OOIIECTBOTO, MOMOOpSBAT HMUIKA Ha
KJIyOOBETE U TOMPUHACSAT 3a TSAXHATa COLIMAIHA U HKOHOMHYECKA yCTOMYMBOCT. EQeKkTuBHOTO
yIpaBJeHUE Ha COIMATHUTE MPEXHU M3MCKBA OamaHCHUpaH MOJX0Jl, KOUTO 3aCHUJIBa TIOJI3UTE U

ChIICBPEMCHHO CBCXKa 10 MUHUMYM INOTCHIHUAJITHUTC PUCKOBC U HCTAaTUBHU e(beKTI/I.

Knwuosu 0ymu: COYUAIHU mpedicu, cnopm 3a 6CUYKU, CNOPpNIHU K./Zy606€,' oueumaneu

MapKemuHe, CnNOpmeH MeHuaOfCM'me,' KOMYHUKayus
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INFLUENCE OF EMOTIONAL INTELLIGENCE ON THE PROFESSIONAL
FULFILMENT OF STUDENTS SPECIALIZING IN SPORT MANAGEMENT

Desislava Ilieva, Todor Marinov

Introduction

The increasing complexity of contemporary sport organizations and the growing demands for
professional competence highlight the importance of non-cognitive skills in sport
management. Emotional intelligence is increasingly recognized as a key factor influencing
leadership effectiveness, decision-making, interpersonal relations and professional fulfillment
in the sport sector.

The Aim

The aim of the study is to determine the level of emotional intelligence among students
specializing in Sport Management as a prerequisite for their professional fulfillment.
Methodology

The study involved 63 participants, including first-year students, fourth-year students and
graduates pursuing a career in Sport Management at the National Sports Academy “Vassil
Levski”. The Bulgarian-adapted version of the Schutte Self-Report Emotional Intelligence
Test (SSEIT), consisting of 33 items rated on a five-point Likert scale, was applied. Data were
processed using descriptive statistics and Mann—Whitney U-test to identify statistically
significant differences between groups.

The Results

The results reveal that emotional intelligence and its structural components increase
significantly throughout the educational process and are highest among professionally
realized graduates. Fourth-year students demonstrate significantly higher emotional
intelligence compared to first-year students, particularly in self-control, perception of
emotions and non-verbal emotional expression. Graduates show the highest levels of
emotional intelligence, motivation, optimism and empathy, indicating the positive influence
of both education and professional practice. No significant gender differences were identified
in overall emotional intelligence levels.

Conclusion

Emotional intelligence is a crucial determinant of professional fulfillment in sport
management. Higher levels of emotional intelligence contribute to effective emotional
regulation, improved decision-making, leadership performance and successful adaptation in

professional environments. The findings support the integration of emotional intelligence
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development within sport management education as a key factor for sustainable professional

SUCCCESS.

Keywords: Emotional intelligence, Sport management, Professional fulfilment, students,

leadership

BJIMAHUE HA EMOLIMOHAJIHATA UHTEJIUTI'EHTHOCT BbPXY
MMPO®ECHUOHAJIHATA PEAJIM3ALUA HA CTYAEHTUTE, CHEIIUAJIUCTU
1O CHIOPTEH MEHUIZKMBHT

Hecucinasa Unmesa, Togop Mapunos

BbBenenue

HapacTtBamure HyX A Ha CHBPEMEHHHUTE CHOPTHU OPTaHHU3allMd W TOBUIICHUTE
M3UCKBaHUS KbM TMpodeCHOHAIIHATA KOMIIETGHTHOCT IIOJ4YepTaBaT 3HAYEHUETO Ha
HEKOTHUTUBHHUTE YMEHHUS B CHOPTHHUS MEHH/DKMBHT. EMOLMOHANHATA MHTEIUTEHTHOCT BCE
MO-YECTO C€ pasriiek]a Karo KIOYoB (aKTOp, OKa3Balll BIHSIHHE BBPXY €(PEKTUBHOCTTA HA
JTUIEPCTBOTO, B3EMAHETO HA PEUICHUS, MEXKTyJTMYHOCTHUTE OTHOIICHUS U MPOQECHOHATHATA
peanu3anus B CHOPTHUS CEKTOP.
en

[lenTa Ha U3cieaBaHETO € Ja C€ YCTAHOBH HMBOTO HA €MOILIMOHAIHA MHTEIIUTEHTHOCT
MIPU CTYJEHTH, O0y4yaBallu ce B CHEIUATHOCT ,,CIIOPTEH MEHUDKMBHT, KaTO MPEANOCTaBKa
3a TAXHaTa Obaena MpoecHoHAITHA PeaTu3aIls.
Metoauka

B uscnensaneTo yyactBatr 63 sMiia — CTyJIEHTH B IbPBU KypC, CTYJ€HTH B YETBHPTH
Kypc H IUIUIOMHUPAHU CHEIUAINCTH, PEATH3UPATH c€ Mpo(hEecCHOHATHO B TPaKTHKATA,
M3y4aBalld CIOPTEH MEHMUKMBHT B Hanmonanna cnoprHa akanemus ,,Bacun JleBckm™.
[Ipunoxkena e ObJITapckaTa ajanTaius Ha BBIPOCHHKA 3a CaMOOIICHKAa Ha €MOIIMOHAJIHATA
uHtenureHTHocT Ha Schutte (SSEIT), BkimrouBain 33 TBBpICHUS, OLICHIBAHM 110 METCTEIEHHA
JlukeproBa ckana. JlanauTe ca 00pabOTEHU Ype3 OmucaTeTHa CTaTUCTHKA U U-KpUTepuil Ha
MaH—YuTHU 32 yCTaHOBSIBAHE HA CTATUCTUYECKH 3HAYUMU PA3TUUMS MEXKYy TPYIHUTE.
Pesynararu

P C3YyJITATUTC II0Ka3BaT, Y€ HHUBOTO Ha CMOLOMUOHAJIHA HUHTCIUTCHTHOCT U HEeWHUTE
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CTPYKTYpPHU KOMIIOHCHTH HapacTBaT 3HAYMTEIHO B XOJa Ha OOYyYCHHMETO W JOCTHraT Haii-
BUCOKM CTOMHOCTH MpH MNPOPECHOHATHO pealu3upaHuTe crenuanuctd. CTyJIeHTHTEe OT
I-IGTB"I)pTI/I Kpr Z[GMOHCTpI/IpaT 3HAYUTCIIHO IIO-BHCOKAa C€MOIIMOHAJIHA HWHTCIIUTCHTHOCT B
CpPaBHCHHE CBC CTYJCHTUTE B WBPBH Kypc, OCOOCHO IO ITOKa3aTeIMTEe CaMOKOHTPOII,
BB3NPHEMAHe Ha CMOLMUTE W HeBepOajdHO eMOIMOHATIHO u3pa3sBaHe. Haii-Bucoku
CTOMHOCTH Ha €MOIIMOHAJIHA HHTEJIWTEHTHOCT, MOTHBAIlHMs, ONTHMH3BbM H €MIIaTHS Ce
Ha0JIt0/1aBaT TPU JUIIOMHPAHUTE CHEIUAINCTH, KOCTO CBUJCTEIICTBA 3a IOJOXKHUTECIHOTO
BIIUSTHUE KAaKTO Ha 0Opa3oBaTeIHMS MPOIEC, Taka W Ha npodecroHanHara npaktuka. He ca
YCTAaHOBEHU ChHINECTBEHUM PA3JIM4YMsg IO T10Jd B OONIOTO HUBO Ha EMOIMOHATHA
MHTEIMT€HTHOCT.
3akirouenne

EMonnonaiHaTa HMHTEIWIEHTHOCT C€ YTBBPXKIaBa Karo ChIIECTBEH (HakTop 3a
npodecroHallHaTa peaar3alys B 00JacTTa Ha CIOPTHUS MEHHDKMBHT. [10-BUCOKMTE HHUBA Ha
EMOILIMOHAJIHA  MHTEJIMIEHTHOCT  JONPHHACAT  3a  MO-C(PEKTUBHO  EMOILIMOHAIHO
caMmoperyJimpaHe, mof00peHo B3eMaHe Ha PENICHHs, TI0-100pH JINJSPCKH YMEHHUS U yCIIeITHA
ajanranus B mpodecruonanHara cpena. [lomydeHure pe3yaTaTd MOAKPENIT HE00X0IUMOCTTa
OT IICJICHACOYCHO HHTCTPUPAHE HA PA3BUTUETO HA EMOIMOHAIHATA HMHTEIUMICHTHOCT B
00yYEHHETO IO CIIOPTEH MEHHDKMBHT KaTO KJIFOUOB (PAKTOpP 3a ycToiuuBa mpodecuoHaiHa
peay3anusi.

Kniouoeu oymu: emoyuonaniHa UHMENUSEHMHOCH,  CHOPMEH — MEHUOICMBHI,

npogecuonanua peanuzayus,; cmyoeHmu, 1uoepcmeo
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BUILDING A BUSINESS MODEL FOR THE MANAGEMENT OF THE
BULGARIAN MINI FOOTBALL ASSOCIATION (BASED ON GLOBAL
EXPERIENCE)

Desislava Ilieva, Milko Dimitrov

Introduction

This report examines the possibilities for developing a successful business model for the
management of the Bulgarian Minifootball Association (BMFA) by analyzing successful
global practices in administering similar sports organizations.

The aim of the study is to identify key elements from international experience that can be
adapted and applied in the Bulgarian context to enhance organizational effectiveness,
financial sustainability, and the promotion of minifootball in the country.

Using methods to analyze the existing business model, case studies from international
minifootball organizations, and analysis of specific conditions in Bulgaria, the study identifies
the key elements of a successful business model. The approaches include organizational
structure, revenue generation strategies, models for competitive activity development,
marketing and communication strategies, as well as good governance and control practices.
The results indicate that integrating innovations in the management of BMFA and engaging
with local communities is essential for the growth of minifootball. Building a management
business model will focus on optimizing the organizational structure, developing innovative
funding strategies, improving the quality of competitions, expanding the fan base, and
increasing public interest in minifootball in Bulgaria.

In conclusion, the study would contribute to the strategic development of BMFA and its
transformation into a leading and sustainable national sports organization.

Keywords: management, business, sports, minifootball

N3I'PAKJAHE HA BU3HEC MOJEJI 3A YIIPABJIEHUE HA BBJIT'APCKA
ACOIMAIIMA IO MUHU®YTHOJI (ITO TPUMEPA HA CBETOBHMUS OITUT)
Hecucnasa Mimmesa, Muiko lumMuTpoB

BbBenenne
JloknaabT pasriiex/ia Bb3MOKHOCTUTE 3a pa3paboTBaHe Ha yCIelleH Ou3Hec MOoJel 3a

yrpaBiieHueTo Ha beiarapckara aconumanus nmo MuHHPYTO0n (BAM®) uype3 amanu3 Ha

23



YTBBPAECHU MEXAYHAPOAHU TMPAKTUKA B aJIMUHUCTPUPAHETO HAa CXOJHU CIOPTHU
OpraHu3alMH.

Heara Ha wu3cnegBaHETO € Ja c€ WIACHTHQHUIUPAT KIIOYOBH EIEMEHTH OT
MCKAYHApOAHHA OIIMT, KOUTO MOrar maa 6’I)Z[aT afanTupaHu U IMPUIIOKCHU B 6’I)JIFapCKI/IH
KOHTEKCT C OrIJie]l TMOBHUIIABaHE Ha OpraHU3alMoOHHAaTa e(eKTHBHOCT, (UHAHCOBATa
YCTOHYHMBOCT U MOIyJsIpU3UpaHeTo Ha MUHU(]YTOOIa B CTpaHaTa.

B uscnensaneTo ca u3nosi3BaHU MeTOAM 32 aHAJIW3 Ha ChILECTBYBAIIMs OU3HEC MOJIET,
Case study Ha MeXJTyHapOIHH OpraHU3aIUU M0 MHUHH(YTOOT M aHAIN3 Ha CICHH(PUIHUTE
ycnoBusi B beirapus. B pe3ynrat ca ouepTaHM OCHOBHHUTE €JIEMEHTH Ha YCIEIIeH Ou3Hec
MO/I€JI, BKJIIOYBAIIM OpPraHU3alMOHHA CTPYKTypa, CTpaTeruu 3a FeHEepUpaHe Ha MPUXOJH,
MOZACIM 3a pPAasBUTUC Ha CbCTC3aTCIIHATa I[GleOCT, MApKCTHUHIOBH W KOMYHHKAIIlMOHHU
CTpaTeruy, KaKTO U PAKTUKHU 32 JT0OpO yIpaBlIeHUE U KOHTPOI.

Pe3yaraTure 1nokaspar, 4e MHTETPUPAHETO HA MHOBATUBHU YIPABJICHCKU MOAXOAU U
aKTUBHOTO aHT@XHpaHe Ha MECTHUTE OOLIMHU Cca OT ChIIECTBEHO 3HAYCHHE 32 Pa3BUTHETO HA
MuHH(yTOONIA. M3rpaskjaneTo Ha yrpaBlIeHCKH OU3HEC MOEN clieiBa J1a Ob1e HACOYEHO KbM
ONITUMH3UpPAHE Ha OpTraHU3aIMOHHATA CTPYKTypa, pa3paboTBaHEe HA MHOBATHBHU CTPATETHUU
3a (uHaHCHpaHe, MOAOOpsABaHE KAayeCTBOTO Ha ChCTE3aHUATA, pa3lIMpsBaHe Ha (heHckara
0a3a u MoBuIlIaBaHe Ha OOIIECTBeHHsI UHTepec KbM MUHHU(pYTOOIa B bharapus.

B 3akir04enne, n3cieBaHeTo AONPUHACSA 3@ CTPATErn4ecKOTO pa3Butue Ha BAM® u
HEWHOTO YTBBPK/IAaBaHE KAaTO BOJACIA U yCTOWYMBA HAIIMOHAJIHA CIIOPTHA OPraHU3aLusl.

Knrouoeu oymu: ynpasnenue, busnec, cnopm, MuHugyymoon
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I'pyna I’ Ilokazamen 8

Ilybruxayuu u 0oknaou, nyoauKy8aHu 6 Hepegepupany CRUCAHUS C HAYYHO PeYeH3Upane U
nYOIUKY8AHU 8 PEOAKMUPAHU KOIEKMUBHU MOMOBe

IMPLEMENTATION OF NATIONAL YOUTH POLICIES BY MEANS OF A
PROGRAM-PROJECT APPROACH

Desislava Ilieva

Introduction

The Council of Europe aims to promote high-quality and effective youth policies at local,
national, and European levels, considering political, economic, and cultural differences
among member states. The primary goal is to enable young people, aged 15 to 29, to become
active citizens, develop autonomy, express ideas responsibly, and embrace values such as
democracy, human rights, social justice, and solidarity. In Bulgaria, the National Youth
Strategy 2021-2030 defines young people as capable, committed, and empowered, aiming to
support their full development and engagement in societal progress. The strategy prioritizes
non-formal education, employment support, youth participation, youth work, European
belonging, healthy lifestyles, and creativity, funded through national and municipal programs
and EU projects. The National Youth Program operationalizes these policies locally and is
managed by the Ministry of Youth and Sports.

The Aim

The research aims to examine and present the role of program-project activities in
implementing state youth policy in Bulgaria. Specifically, it focuses on how legislative acts,
programs, and projects contribute to activating and empowering young people in line with
national and European youth policy objectives.

Methodology

The study employs in-depth structural content analysis and case study methodology. The
object of research includes legislative acts, national programs, and implemented projects,
while the subject focuses on their impact on youth development. Data from three National
Youth Programs (2013-2020) were analyzed, including project financing, target groups,
services provided, and participation levels.

Results

Between 2013 and 2020, the National Youth Program funded 454 projects with a total budget
of BGN 7,917,003, reaching 813,653 young people and providing 60,650 services. Projects

focused on youth information consulting centers, national initiatives, youth volunteering, and
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the development of youth work. In 2017, the National Program for the Implementation of
Youth Activities addressed risky behaviors and addictions, funding 184 projects with BGN
7,861,187 and involving 747,283 young people. Services included seminars, training,
campaigns, discussion forums, sports events, and activities promoting healthy lifestyles and
socially responsible behavior. These programs increased access to services, promoted
inclusion, and strengthened youth engagement across Bulgaria.

Conclusion

Program-project activities play a crucial role in implementing youth policies in Bulgaria,
aligning national initiatives with European priorities. They provide young people with
opportunities for personal development, civic engagement, and social inclusion. Continuous
assessment and updates based on data and trends are essential for ensuring sustainable and
effective youth policies.

Keywords: Youth policy, Bulgaria, National Youth Program, youth engagement, social

inclusion, program-project approach, youth development, European youth strategy

PEAJIMBUPAHE HA HAIIMOHAJIHU MJIAJEKKHA ITOJIUTUKHU YPE3
IMTPOI'PAMHO-ITPOEKTEH IIOAXO /1

Jlecuciaaa Uanena

BbBenenne

CeBerbT Ha EBpomna nMma 3a 1en Ja HachbpyaBa KaueCTBEHM U €(DEKTUBHU MIIAJCIKKU
IIOJIMTUKM Ha MCCTHO, HAallMOHAJIHO H eBpOHGf/'ICKO HHBO, KaTO OTYHTA IIOJIUTHYCCKHUTC,
HKOHOMUYCCKHUTC U KYJITYPHUTC PA3JIMYUA MCKAY AbPKABUTC YIICHKH. OcHoBHaTa neia € aa
ce Jajae BB3MOKHOCT Ha MIaJUTEe Xopa Ha Bb3pacT 15-29 roauHu na ObAaT akTHBHU
rpakJaHu, /1a pa3BUBaT aBTOHOMHOCT, /1a U3pa3sBaT UJIEUTEe CU OTTOBOPHO M Ja Bb3IpUeMaT
[IEHHOCTH KaTo JEMOKpAIUs, YOBEIIKH MPaBa, COLMAIHA CIPAaBEIJIMBOCT U COMUAAPHOCT. B
bearapus Hanumonanmnata mmanexka crparerus 2021-2030 ompenens Miaaute xopa KaTo
CIOCOOHM, aHTXHPAHU M OBJIIACTEHM, C IIeJ IOJIOMaraHe Ha I'BJIHOTO MM pa3BUTHE U
ydacTue B oOuiectBeHus: Hampeabk. CTparerusara mocTaBsi IPUOPUTETU KaTo He(OpMaIHO
oOpa3oBaHMe, MOJKpena 3a 3aeTOCT, yJyacTHe Ha MJaJuTe XOopa, pa3BUTHE Ha MIaJieXKara
pabota, eBpormeiicka NPUHAUICKHOCT, 3JIPABOCIOBEH HAYMH Ha XHBOT M KPEATUBHOCT,

(buHaHCHUpaHU Ype3 HAIMOHAIHU M OOIMMHCKHU mporpamu u npoektn Ha EC. Hanmmonamnara
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MJIaJieKKa MporpaMa peanu3upa Te3u MOJUTHKM Ha MECTHO HHMBO U C€ YIpaBisBa OT
MUHHUCTEpCTBOTO Ha MIIAJICKTa U CIIOPTA.
Ilen Ha u3cienBaneTo

Lenra Ha mpoyuBaHETO € Ja ce Mu3cieABa U IPEACTaBU pPOJISITA Ha HPOrpaMHO-
MPOEKTHATa ACHHOCT 3a MpHaraHe Ha JbpKaBHATa MIIaJIeKKa MOJUTHKA B brarapus, kato ce
pasriieqia Kak 3aKOHOJIATeIHH aKTOBE, MPOTpaMH U MPOEKTU JAOMPHUHACAT 32 aKTUBU3UPAHETO
Y OBJIACTSIBAHETO HA MIJIAJIUTE XOpa B CHOTBETCTBHE C HAIIMOHAIHUTE U EBPOICHCKUTE
MIPUOPUTETU B 00JIACTTA HA MIIAJICIKTA.
Metomoaorus

W3cnenBaneTo M3Moi3Ba 3aAbJI00YEH CTPYKTYpEH KOHTEHT aHAIM3 U M3CJIeIBaHE Ha
ornenuu ciydan. OOEKT Ha U3CIIe/IBAHE Ca 3aKOHOJATENIHA aKTOBE, HAIIMOHAJHU MPOTPaMU U
peanu3upaHy MPOEKTH, a MPEIMET — TAXHOTO BBH3JICUCTBUE BBPXY PA3BUTHUETO HA MIIAJIUTE
Xopa. AHaJIM3UpaHW ca JaHHU OT Tpu Harmumonamam miaaexku nporpamu (2013-2020),
BKJIIOUUTENHO (pMHAHCHpAHE HA MPOEKTH, LIEJIEBU IPYIH, IPEIOCTABEHH YCIYyTHU U CTENEH Ha
ydacTue.
Pesyararu

IIpe3 nmepuoma 2013-2020 r. HanmonanHata Miaaekka mporpama (uHaHcupa 454
npoekTa ¢ obny oromker 7 917 003 nB., nocturaiiku 813 653 mumanu xopa ¥ IPEIOCTABIMKA
60 650 ycnyru. IlpoexktuTe ca HacouyeHU KbM MIIAAEKKH HH(DOPMALMOHHO-KOHCYITAHTCKU
[IEHTPOBE, HAIMOHAJHU WHUITMATHBH, JTOOPOBOJIYECTBO M PA3BUTHE HA MIIAJC)KKaTa padoTa.
[Ipe3 2017 r. HanmonanuaTa nmporpama 3a pealu3upaHe Ha MIIaJIe)KKu IeHHOCTH ce (pokycupa
BBPXY PUCKOBOTO MOBEJCHHE U 3aBUCUMOCTH, KaTo ¢uHaHcupa 184 mpoekTa ¢ o011 OroIKeT
7 861 187 nB. n oOxBama 747 283 mmamu xopa. IlpenocraBeHuTte yciayru BKIIIOYBAT
CeMHUHapH, 0OyYCHHsI, KAMIIAaHUH, JUCKYCUOHHH ()OPYMH, CTIOPTHH CHOWUTHS U JIEHHOCTH 3a
HAChpyaBaHE Ha 3[PABOCIOBEH HAUYMH Ha JKUBOT U COLMATHO OTTOBOPHO MoOBeneHHE. Te3u
MporpaMu yBEeIUYaBaT JOCThIA 0 YCIYTH, HacChpyaBaT COI[MAIIHOTO BKJIIOYBAHE U YKpEIBaT
aHTKHUPAHOCTTA Ha MJIaJIuTe Xopa B bearapus.
3ak/rouenue

[IporpaMHoO-TIpO€KTHAaTa JEHHOCT Urpae KIOYOBa poJii B MpUJIAraHeTo Ha
MJIQJIeKKUTE TOJUTUKH B bbirapus, KaTo CHHXPOHU3HMpA HAIMOHAIHUTE WHUIUATHBHU C
€BPOMNEHCKUTE TMPUOPUTETH. T OCUTYpsiBa BB3MOXKHOCTH 32 JIMYHOCTHO pa3BUTHE,
Ipa)KTaHCKa aKTUBHOCT M COIIMAITHO BKJIIOYBAHE HA MJaJuTe Xopa. HeoOXoaum e MmocTossHeH
aHAJIM3 U aKTyalu3alus Ha JAHHUTE 3a MPOCJeIsiBaHE Ha BB3JCHCTBUETO U 3a rapaHTUpaHE

Ha YCTOﬁqHBOCT n e(beKTI/IBHOCT Ha MJIaJCXXKaTa IIOJINTHKA.
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Knrwouoeu oymu: Mnaodescka nonumuxa, bwneapus, Hayuonanna maadedicka
npocpama, aMeadCupaHocm Ha Miadedxcume, COYUAIHO BKIIOYBAHE, NPOSPAMHO-NPOEKMEH

n00X00, passumue Ha Maaoume xXopd, e8poneticKa MiaoexicKka cmpameust
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EXPERT ASSESSMENT OF THE STATUS AND THE DEVELOPMENT OF THE
“SPORT FOR ALL” SYSTEM IN

THE REPUBLIC OF BULGARIA

Desislava Ilieva

Introduction

The contemporary development of sport as a social phenomenon places increasing emphasis
on the system “Sport for All” as a key instrument for improving public health, social inclusion
and quality of life. In the Republic of Bulgaria, despite the formally declared importance of
this system, its management and development face a number of structural, organizational and
policy-related challenges, which necessitate a scientifically grounded analysis based on expert
knowledge and experience.

The aim

The aim of the study is to assess the current status and development prospects of the “Sport
for All” system in the Republic of Bulgaria through expert evaluation, with a focus on
identifying key problems, priorities and opportunities for improving its management and
policy implementation.

Methodology

The research is based on an expert survey conducted among 153 specialists representing state,
municipal, public and private organizations involved in sport management and development.
A marketing-oriented questionnaire was applied to collect data on experts’ professional
characteristics, participation in sport policies, programs and events, and their assessment of
the social functions and management effectiveness of the “Sport for All” system. The
collected data were processed using quantitative statistical methods, including relative
frequency analysis and ranking procedures.

The results

The results reveal a significant expert potential within the “Sport for All” system, which is not
fully utilized in practice. Experts identify substantial discrepancies between declared national
policies and their actual implementation, particularly regarding funding priorities favoring
elite sport over mass sport. Health improvement, promotion of an active lifestyle and
enhancement of physical capacity are ranked as the most important social functions of “Sport
for All”. Insufficient coordination between institutions, limited strategic planning and

inadequate resource allocation are highlighted as major obstacles to sustainable development.
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Conclusion

The study confirms the need for a scientifically grounded, marketing-oriented management
approach to the “Sport for All” system in Bulgaria. Strengthening interinstitutional
cooperation, improving strategic planning and ensuring more effective use of human and
financial resources are identified as essential prerequisites for its sustainable development.
The findings support the necessity of reorienting national sport policies toward a stronger
social focus and long-term public benefits.

Keywords

Sport for All; sport management; expert assessment, sport policy;, marketing approach;

Bulgaria

EKCIIEPTHA OHEHKA HA CbCTOAHHUETO U PABBUTHUETO HA
CUCTEMATA HA CIIOPTA 3A BCUYKU B PEIIYBJIUKA BbJII'APUSA

HecnciaaBa NineBa

BnBeaenue

CBBpEMEHHOTO pa3BHTHE Ha CIIOPTA KAaTO COIHAJICH ()EHOMEH IMOCTaBsI BCE MO-TOJISM
aKILEHT BbpXY cucrteMara ,,CopT 3a BCUUKH'® KaTo KIIFOUOB MHCTPYMEHT 3a MOA00psBaHe Ha
OOIIECTBEHOTO 37paBe, COLMaTHATa HMHTErpaluds M KadyecTBOTO Ha XUBOT. B PemyOnmka
boarapus, BbOpeku oQuUIMATHO JEKJIapUpaHaTa 3HAYUMOCT HAa Ta3u CHUCTeMa, HEHHOTO
YIPaBICHUE M Pa3BUTHE Ca H3NPABEHU MpEI peAula CTPYKTYPHH, OPraHU3allMOHHU H
MOJIMTUYECKH MPEIU3BUKATEIICTBA, KOUTO HamaraT MPOBEXKJAAHETO HAa Hay4YHOOOOCHOBaH
aHaJIM3, OCHOBAH HA EKCIIEPTHO 3HaAHUE M MPO(HECUOHAJICH OITHT.
Hen

Llenra Ha U3CaEABAHETO € Aa CE€ OUECHU CHCTOSSHUETO M IEPCIIEKTUBUTE 3a PA3BUTUE HA
cucremara ,,Cnopt 3a Bcuuku“ B PemyOnuka bearapust upes ekcrmepTHa oleHKa, ¢ (okyc
BbPXYy HACHTU(UIMpPAHE HA OCHOBHUTE MPOOJIEMH, NPUOPUTETH M BB3MOXKHOCTU 32
YCBBBPIICHCTBAHE HA HEMHOTO YIPABJIEHUE U MPUJIATAHUTE CIOPTHU MOJUTUKH.
MeToauka

N3cnenBaneTro ce OCHOBaBa Ha €KCIEPTHO aHKETHO MPOyYBaHe, MpoBeaeHo cpexa 153
CHEIUATTUCTH, TIPEACTABIISIBAIIM IbPKaBHU, OOIMIMHCKH, OOIIECTBEHH M YaCTHU OpraHHU3alluHy,

AHTraXUpaHu C YIHOPaBJICHUCTO HW PAa3BUTUETO Ha CIOPTA. HpI/IJIO)KeH € BBIPOCHUK C
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MapKETUHIOBAa HACOYEHOCT 3a ChOMpaHe Ha JaHHM OTHOCHO MpO(eCHOHAIHUS Npopui Ha
eKCIEepPTHUTE, TAXHOTO Yy4aCTHE B CIIOPTHH MOJIUTHKH, IPOrPaMH U CbOUTHS, KAKTO U OLIEHKaTa
UM 32 COIMAHUTE (PYHKIUN M ePEKTUBHOCTTA HA YIpPaBICHHETO Ha cucremara ,,CropT 3a
Bcnukn“. Ilomydenure naHHu ca oOpabOTEHHM 4Ype3 KOJIMYECTBEHU CTATUCTHYECKH METOIIH,
BKJIFOUNTEJIHO aHAJIN3 Ha OTHOCUTEIHUSA U1 U paHXXUpPaHe Ha I10Ka3aTelu.
Pesyararu

Pesynrarure OT wu3Ci€BaHETO MOKa3BaT HAJW4YME€ HA 3HAYUTEIEH EKCIEPTeH
noTeHuail B cucremara ,,CopT 3a BCHYKH', KOMTO HE C€ H3IMOJ3Ba ITBIHOLIEHHO B
[IPAKTUKAaTa. YCTAaHOBEHM Ca CBUICCTBEHM DPAa3MUHABaHUS MEXAYy IPHUETUTE HALMOHAJIHU
MOJUTUKHU U PEATHOTO UM IpHJIaraHe, KaTO OCHOBEH IPOOJieM ce OTKPOsiBa MPUOPUTETHOTO
(uHaHCHpaHe Ha EMUTHHS CIOPT 32 CMETKa Ha MacoBus cnopt. [lomoOpsiBaneTo Ha 31paBeTo,
HacChbpyaBaHETO Ha AaKTUBHUA HAuYMH HAa JKUBOT M IIOBMILIABAaHETO Ha (u3Mueckara
JIeeCIIOCOOHOCT ca ONpe/eieHN KaTo BOJCIM COLManHu (QyHKIMM Ha ,,COpT 3a BCUYKHU®.
Cpen OCHOBHMTE 3aTpyIHEHHs C€ II0COYBAaT HENOCTaThYHATA KOOPIMHALUSA MEXIY
WHCTUTYLIUUTE, OTPAHUYCHOTO CTPATETHUYECKO IJIAHWPaHE U Hee(hEeKTUBHOTO pasIpe/esieHue
Ha pecypcure.
3akiro4yeHnue

N3cnensanero moTBbpkaBa HEOOXOAMMOCTTA OT NpHJIaraHe Ha HAy4YHOOOOCHOBaH,
MapKETUHIOBO OPUEHTHpAH IOJXOJ B YNPaBICHUETO Ha cucremara ,,CopT 3a BCUUKH® B
bearapus.  YCBBBPIIEHCTBAHETO  HA  MEXAYMHCTHUTYLHOHAJIHOTO  B3aUMOJCHCTBHE,
CTPATErMuecKOTO IUIAHUPAHE U M0-e()eKTUBHOTO M3IMOJI3BAaHE HA KaJpOBHUTE U (PMHAHCOBUTE
pecypcu ca OIpElNEeNeHM KaTro KIIOYOBHM MPEANOCTaBKM 3a YCTOWYMBOTO M PAa3BUTHE.
Pesynrarure moakpeniar HEOOXOAMMOCTTAa OT MPEOPUEHTHpPAHE Ha HAlMOHAJIHATa CIIOPTHA
MOJIUTHKA KbM TI0-CHJICH COLMaIEeH (POKYC M IBITOCPOYHHU OOIIECTBEHH TON3H.

Knrouoeu oymu: cnopm 3a ecuuku, ynpaeienue HA CNOPMA; eKCNepmHA OYeHKd;

CnopmHua nojaumuka, mapKeniuHeoe nodxod; B’b]lZClpu}l
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SIGNIFICANCE AND SOCIAL FUNCTIONS OF SPORT FOR ALL IN THE
CONTEMPORARY SOCIETY

Desislava Ilieva, Ventsislav Gavrilov, Vanya Tzolova

Introduction

In the context of contemporary society, characterized by dynamic social, economic, and
demographic changes, sport has become a significant social phenomenon with a crucial role
in promoting public health and social well-being. The increasing prevalence of sedentary
lifestyles and insufficient physical activity has led to serious health and social challenges,
which highlight the growing importance of sport for all as a tool for prevention, social
cohesion, and sustainable development.

The Aim

The aim of the study is to identify and analyze the social functions of sport for all in
contemporary society through a structural and content-based analysis, and to outline key
directions for effective management and development of sport in accordance with current
societal needs and trends.

Methodology

The research is based on an analysis of official national and international documents,
statistical data, policy frameworks, and scientific publications related to physical activity,
health status, and social development. The object of the study includes the health condition
and physical activity levels of various socio-demographic groups, while the subject focuses on
the social functions of sport for all within modern societal conditions.

The Results

The findings reveal a significant decline in physical activity levels among the population,
particularly in Bulgaria, which ranks among the European countries with the lowest levels of
sport participation. The lack of physical activity is strongly associated with increased
prevalence of chronic diseases, reduced quality of life, and growing social and economic
burdens. The analysis highlights sport as an effective means of health promotion, disease
prevention, social inclusion, and improvement of physical and psychological well-being. The
results also emphasize the need for targeted public policies and sustainable strategies to
stimulate participation in sport and physical activity across all age groups.

Conclusion

Sport for all represents a key social mechanism for improving public health and addressing

major societal challenges. Its development requires coordinated efforts among governmental
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institutions, local authorities, and civil society. Establishing comprehensive national strategies
that ensure accessibility, adaptability, and social engagement in sport is essential for

enhancing population health, social cohesion, and overall quality of life.

Keywords: sport for all, physical activity, public health, social functions of sport, quality of
life

3HAYEHME U CONUAJIHA ®YHKI NN HA CIIOPTA 3A BCUYKHU B
CBbBPEMEHHOTO OBIIECTBO

Hecucaasa Unuesa, Benuuciaas I'appuiios, Bans IlosioBa

BbBenenne

B ycnoBusita Ha CHBpPEMEHHOTO OOMIECTBO, XapaKTEPHU3UPALIO0 CE€ C JIWHAMUYHH
conuaJIHu, UKOHOMUYECCKHU U Z[GMOI‘pa(l)CKI/I HpOMeHI/I, CHOpT’I)T ce YTB’I)p)KZ[aBa KaTO 3HAYUM
conuajgeH (PEHOMEH C KJIFOYOBa POJIA 3a OOIIECTBEHOTO 3/paBe M KAuyeCTBOTO HA >KHUBOT.
HapacTtBamara ¢pu3nvyecka HEaKTUBHOCT, 3aCEAHANMAT HAUUH HA KUBOT U CBBP3aHHUTE C TAX
3paBHUA PHUCKOBE Hajarar MPEOCMUCIISIHE Ha 3HAYEHHETO Ha CIOpTa 3a BCHYKH KaTo
I/IHCprMeHT 3a CollhaiHa I/IHTel“paIII/Ifl, HpeBeHLII/IH nu yCTOfI‘HABO pa3BI/ITI/I€.
Hen

[lenTa Ha U3CIEABAaHETO € YpPE3 CTPYKTYPHO-ChABPIKATEICH aHAIU3 J1a CE€ Pa3KpHsT
couuagHuTe (YHKIUU Ha CIOPTAa 32 BCUYKH B CHBPEMEHHOTO OOIIECTBO M Ja CE O4EpTasT
HAaCOKH 3a e()EeKTHBHO YIIPaBICHHE HA TO3W CEKTOP B CHOTBETCTBUE C aKTYaJIHUTE
MOTPEOHOCTH ¥ HHTEPECH Ha HACEIICHUETO.
Metomoaorus

W3cnenBaneTo ce OCHOBaBa Ha aHANU3 Ha OPUIIMATHU HAIMOHAIHU U MEXyHApPOIHU
Z[OKYMGHTI/I, CTaTUCTHUYCCKN [OaHHU, CTpaTGFI/I‘-IGCKI/I IIOJIUTUKU U HayTIHI/I Hy6JII/IKaLII/II/I,
CBBbp3aHM C (QU3NYecKaTa aKTUBHOCT, 3JIPAaBHUS CTAaTyC W COIHAIHOTO paszputhe. OOEKT Ha
W3Cle/IBaHE Ca CBIIECTBYBAIUTE TEHICHIMU B 37paBeTO W (u3MyeckaTa aKTHUBHOCT Ha
pa3IMYHU COLIMATHO-AeMOrpadcKu rpymu, a mpeAMeT — COUUaTHUTe (YHKIUU Ha CIopTa 3a
BCHYKH B KOHTEKCTAa Ha ChBPEMEHHHTE OOIICCTBEHU ITPEIM3BUKATEIICTRA.
Pesyararu

P€3y.HTaTI/IT€ II0Ka3BarT TpeBO)KHa TCHACHLIUS KBM HaMaJICHA (1)I/ISI/II-I€CK8, AKTUBHOCT

cp€a HaCCICHUCTO, 0cobeHo B ELJ’II‘apI/IH, KOATO €€ Hapex)Kaa CpCld CTPAHHUTC C Hal-HUCKH
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HUBA Ha CIIOPTHA aKTHUBHOCT B EBporielickusi chio3. YCTaHOBEHA € BPh3Ka MEXIy HUCKATa
JIBUTaTeIHA aKTUBHOCT U TOBHMIIICHHUS PUCK OT XPOHUYHH 3a00JIsIBAHUS, COI[MAIHA U30JIallHs U
BJIOIIEHO KAYECTBO HA XUBOT. AHAIM3BT MOJYCPTaBA 3HAYCHHETO HA CIIOPTa KAaTO CPEICTBO
3a HpeBeHLII/I?[, colaJiHa I/IHTGFpaIlI/IH, HOZ[O6pHBaH€ Ha (1)I/I3I/I‘I€CKOTO U IICUXUYHOTO 3I[paB€ n
MOBHIIIABAaHEe Ha OOIIECTBEHATa MPOJIYKTUBHOCT. J[aHHUTE MOAKPENAT HEOOXOJUMOCTTA OT
[[EJICHACOYCHN TIOJMTUKA W YCTOHYMBM TpOTpaMH 3a HachpyaBaHe Ha (QuU3UYECcKaTa
AKTHUBHOCT CpGZ[ BCHUYKH B’B3paCTOBI/I prnI/I.
3akiarouenne

CrnopThT 3a BCHUKH IIPEJICTABIISIBA KIFOUOB (DAKTOP 3a Mo100psiBaHe Ha OOIIECTBEHOTO
3JIpaBe M 3a CIpaBsHE C Peaulla COIMAIHA U MKOHOMHYECKH Ipeau3BHKaTesIicTBa. HeroBoro
pa3BI/ITI/I€ N3HUCKBa KOOpI[I/IHI/IpaHI/I YCI/IJ'II/IH oT CTpaHa Ha I[’I)p)KaBHI/ITe I/IHCTI/ITYIII/II/I, MECTHara
BJIACT W HETIPABUTEIICTBEHUsS CEKTOp. V3rpakJaHeTo Ha HAI[MOHAIHA CTPATErus 3a CIOPT 32
BCHYKH, OCHOBaHAa Ha JOCTBITHOCT, JalITUBHOCT M COLMAIHA aHTaKHUPAHOCT, € MPEANOCTaBKa

3a YCTOﬁQHBO O6H.[€CTB€HO Pa3BUTHC U ITIOBUIIABAHC KAUCCTBOTO HA JXUBOT HAa HACCIICHUCTO.

Kniouoeu dymu: cnopm 3a 6CUYKU, qbu3uttecxa akmueHocm, 061/1466"7’1661-10 30pa6e, coyuaiHu

(ﬁyHKl/;MM Ha cnopma, Kadecnieo HAa JHcueom
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INIPOYYBAHE HA ACIIEKTU B MEHUJIKMBHTA HA CIIOPTHO CBbBUTHE

/mo npumepa Ha ,, Tenuc Ha maca dect®, yact oT nHUHUaTuBaTa Copusi — EBponeiicka
crosmua Ha ciopra 2018/

HdecucnaBa Uimesa, T:kancy Uemana

BbBeaenne

Codus e ompeneneHa 3a EBpomeiicka ctonuma Ha cnoprta mpe3 2018 r. ot ACES
Europe, kaTo menta Ha MHUIMATHBATa € Ja MOMYJSIpU3Mpa aKTUBEH HAYMH HA >KUBOT,
pa3BUTHE Ha CIIOPTHU MOJUTUKHA U HHPPACTPYKTYpa, KAKTO U Ja aKIEHTHPaA BHPXY CHOpTa 3a
Bcuuku. OpraHu3upaHeTo U YIPaBICHUETO HA CIIOPTHU CHOUTHS e Pa3Tiexk/a KaTo 4acT OT
CTpAaTeTUYECKUs] MEHUDKMBHT Ha CIOpTa B CBOOOJHOTO BpeMe, C KIHOYOBA poJis 3a
COLIMAJTHOTO BKJIIOYBAaHE M (OPMUPAHETO HA TOJOKHUTEIHM Harjacl KbM CIOpTa Cpel
Pa3IMYHU LEJIEeBU IPYIH.
Iles Ha U3caeABaAHETO

IlenTa Ha HACTOAMIOTO H3CIEABAHE € Ja MPOYyYd KAYECTBEHUTE C€JIIEMEHTH Ha
crioptHOoTO chbuThe ,,Tennc Ha maca dect™, yact or mnunmaruBara Codus — EBpomneiicka
cronuiia Ha crnopra 2018, KakTO W YOOBJIETBOPEHOCTTa HA YYACTHUIUTE M TIXHOTO
OTHOIIICHHE KbM aKTUBEH CHOPT 3a 37paBe U GU3NYECKO pa3BUTHE.
MeTtonoJiorus

OO0ekT Ha U3CIIeIBAHETO Ca YYaCTHUIIUTE BB ,, [eHuC Ha Maca ¢ect®, npoBejeH Ha 24
anpun 2016 r. B 3ana ,,JImanaban, Codus. JanauTe ca chOpanu upe3 aHkeTHa kKaprta ¢ 17
MoKasarensi, oOXBallamia yJIOBIETBOPEHOCTTa, MOTHUBALUATA 32 Y4YacTHe, U3TOUHHUIIUTE Ha
uH(popMallg U HarjJacuTe KpbM ObAenu cnopTHU nposiu. Ot 6iu3o 120 npucsctBamum 100
JyIY ca BKJIIOYEHU B U3CIICBAHETO.
Pesyararu

[IpoyuBaHeTo IMOKa3Ba pPABHOIIOCTABEHOCT MEXAy IIOJIOBETe, C MpeolIianaBaio
yuyactue Ha juia a0 18 ronunu (66% ydenunn). OCHOBHUTE MOTHBH 3a y4acTHUeE ca J000BTa
KbM criopra (68%), skenanue 3a e)eKTHBHO OTOJI30TBOPsIBaHE HA CBOOOAHOTO BpeMe (55%) u
BB3MOXHOCTTA 32 Oe3raTHo yqyactue (46%). Y I0BIETBOPEHOCTTA OT CHOMTHETO € BUCOKA —
69% ot anketupanure ca 10BoyiHU, 80% Ouxa yyacTBaiM OTHOBO, a 61% Ouxa npenopbuaIn
cbOUTHETO Ha Jpyrd. Bobhopeku ToBa, MOYTH ToJoBMHATa Yy4yacTHUIM (47%) ca

HeMHQOpPMUpaHU 3a OCTAaHAIUTE MACWHOCTH [0 WHUIMATHUBAaTa, Karo ce HalIogaBa
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HEOOXOAMMOCT OT MOJOOpsSBaHE HAa KOMYHHMKALUATa W Pa3HOOOpa3siBaHE Ha CIIOPTHHS
KajyeHap.
3ak/rouenue

WNunumatuBata Codus — Eppomeiicka crtonuma Ha cnopra 2018 ce Bb3mpuema
MOJIOKUTEITHO ¥ HAChpYaBa aKTHBEH HAYMH HA JKUBOT. YTIPABJICHUETO HA CIIOPTHH CHOUTHS €
KII0YOB (DakTOp 3a YAOBJIETBOPEHOCTTa HAa YYAaCTHHUIMTE W COLMAIHOTO BKIIIOYBaHE. 3a
noo0psiBaHe Ha €(EKTUBHOCTTA CE€ MPEMopBhYBAT O-100pa HHHOPMHUPAHOCT, pa3HOOOpasue
B CIIOPTHUTE aKTHBHOCTH, IPUBJIIMYAHE HA TIOBEYE MAPTHHOPHU M 3aCHIICHA PEKJIaMHa JIEHHOCT.
BkirouBaHeTO Ha CTYJEHTH IO CIIOPTEH MEHWKMBHT U mapTHbopctBoto ¢ HCA ,,Bacun

JIeBcku* YKpCIiBa OpraHu3allMOHHUS KAITAIUTET U KA4Y€CTBOTO Ha cprOuTHATA.

Knrouoeu oymu: menuosxcmoum, cnopmuu cvoumusi, Cogus — Eeponeticka cmoauya
Ha cnopma 2018, yooeremeopenocm Ha ywacmuuyume, AKMUGEH HAYUH HA ICUBOM,

opearuzayusl Ha cooumus

RESEARCHING ASPECTS IN THE MANAGEMENT OF SPORTS EVENTS

/Following the example of '"Tennis Fest'" part of the initiative Sofia - European Capital
of Sport 2018/

Desislava Ilieva
Dzhansu Samir Ismail

Introduction

Sofia was designated as the European Capital of Sport in 2018 by ACES Europe, recognizing
the city as a model for promoting sports for all as a tool to improve healthy lifestyles, social
integration, and education. The initiative aimed to popularize active living, develop sports
policies, and enhance infrastructure through quality facilities, programs, and physical
activities. Emphasis was placed on the concept of sports for all and the broader social
significance of sports. The organization and management of sports events play a critical role
in fostering social interaction, engagement, and the implementation of strategic objectives in
sports management.

The Aim

The study aims to examine the quality of a specific sports event, “Table Tennis Fest,” part of
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the Sofia — European Capital of Sport 2018 initiative, focusing on participant satisfaction and
attitudes toward engaging in sports for health and physical development.

Methodology

The research targeted individuals of all ages who participated in the event held on April 24,
2016, at Dianabad Hall in Sofia. Data were collected using a questionnaire consisting of 17
indicators, assessing participants’ satisfaction and their perceptions regarding sports events.
Out of approximately 120 attendees, 100 were surveyed. Analyses included demographic
characteristics, sources of information, motivations for participation, and feedback on event
organization.

Results

The sample showed a balanced gender distribution, with a significant presence of participants
under 18, reflecting the event’s focus on youth. Most participants (66%) were students, with
others being employed (32%) or university students (2%). Internet was the primary source of
information about the initiative, followed by friends and media. Participants displayed high
levels of satisfaction, with 80% indicating they would attend similar future events and 61%
willing to recommend the initiative to others. Key motivations included a love for sports,
effective use of free time, and the opportunity to participate for free. Despite positive
responses, 47% of respondents reported limited awareness of the broader activities under the
Sofia — European Capital of Sport 2018 program, highlighting gaps in communication and
promotion. Participants suggested increasing the variety of sports activities, improving
communication with institutions, and enhancing event advertising.

Conclusion

The initiative “Sofia — European Capital of Sport 2018 is positively perceived, promoting
sports for all and encouraging active lifestyles. Effective management of sports events is
essential to ensure participant satisfaction and engagement. Identified areas for improvement
include better information dissemination, diversifying the sports calendar, and expanding
partnerships. Collaboration with students and the National Sports Academy strengthened
organizational capacity and ensured quality implementation of the events.

Keywords: Sports management, sports events, Sofia — European Capital of Sport 2018,

participant satisfaction, active lifestyle, event organization
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ITPOYYBAHE HA JOBPOBOJIYECTBOTO ITPU OPI'TAHU3UPAHE U
IMPOBEXXJIAHE HA CIIOPTHU CbBUTUA

I'eopru /Iparanos, [lecucinaBa Uinesa

BbBenenne

JloOpoBOUECKUAT TPyl Urpae KIYoBa POJS 32 COLUATHOTO, MKOHOMUYECKOTO H
KYJITYpPHOTO pa3BUTHE HA OOLIECTBaTa U € OCHOBEH KOMIIOHEHT B CIIOPTHUTE OpPraHU3alluy B
EBpona. B bwarapusi obaue 10OpOBOIYECTBOTO BCE OIE HE € HAITBIHO OCH3HATO, KaToO
MPOLIEHTHT HA aKTUBHO BKJIOYeHHTe yuna € moj 10%. JoOpoBonueckara AeHOCT B criopTa
cmoMara 3a (opMHpaHEe Ha YOBEIIKM M COLUAICH KamuTal, oOydeHue, WHTerpamus u
collMajHa OTTOBOPHOCT, KaKTO M 3a MIOCTUTaHe Ha cTparerudecku neiau Ha EC xaTo conuanHo
npuoOIIaBane, pa3BUTHE HA YMEHHS U TPaKIAHCKA TPUHAIIIEKHOCT.
en

Llenta Ha M3CIEABAHETO € /a C€ MPOYYM BKIIIOUBAHETO M JIEHHOCTTa Ha JOOPOBOJILIHU
IIPY OPTaHW3UPAHETO W TPOBEXKIAHETO HA CIIOPTHH CHOUTUS B bbirapus, B pamMKuTe Ha
poekT ,,[lomynsapusupane u pa3BUTHE HaA JOOPOBOTYECTBOTO B criopTa’. OCHOBHU aCIEKTH
ca MPUBIUYAHETO, OOYYEHHMETO, MOTHBAIUATA, ,,Bb3ME3ACHOCTTA Ha JOOPOBOJLIUTE U
MIOJI3UTE 33 CIIOPTHUTE OpraHU3alUu.
Metopnonorus

[IpoyuBanero o6xBama 163 moOpoBosiy, ydacTBamy B 10 criopTHH chOHUTHS TIpe3
2015-2016 r. (manpumep ,,3MMHO MPEAU3BUKATENCTBO®, ,,MexayHapoaeH puTtHec pectunan,
,@yT007 ¢ Kay3a“ u ap.). CpOpaHuTe AaHHU ca 4ype3 aHKeTHa KapTa ¢ 16 mokasarens u
JOI'BJIHUTEIHNA €KCIIEPTHO-aHATMTUYHA METOIU — ,,Mo03buyHa aTaka®, ,,Jrpa no cueHapuii* u
,baHKa Ha wuuen. AHaIM3BT BKIIOYBA COIMATHO-AeMOTrpadcku mpodus, MOTHUBAIUS,
MOATOTOBKA U y4acTUe Ha I0OPOBOJIUTE, KAKTO U OIICHKA Ha OPraHU3allMOHHUTE MPAKTUKU U
MOJIEJIH 32 O0y4YeHHeE.
Pesyararu

[ToBeuero moOpoBosmM ca miagu xopa Ha Bb3pact 1627 romumnum (90%), c
npeobiagaBamo MbxKKO ydactue (71%) u ronsm asut Ha ctyaeHTd o CopTeH MEHUKMBHT
(49%).  JoOpoBoimuTe  OLEHSBAT  MOJOXKUTEIHO  MpeIBapUTelIHaTa  IOJTOTOBKA,
WHCTPYKTAXHUTE U pa3NpeesieHueTo Ha 33/a4uTe, KaTo ChUIEBPEMEHHO M3pa3siBaT HYXJa OT
noBeyde opraHu3anuoHHu cpeuu (94%) u HaBpemeHHa uH@oOpmanys. OCHOBHUTE MOTUBU 32
ydacTHe ca HMHTEpeC KbM CIOpTa, NPUAOOMBaHE HA YMEHHs, COLMAIHA KOHTAKTH U

rpaxXaaHCka OTIOBOPHOCT. 3HayMMa YacT OT TAX IMOAKpEeIIL HACATAa 3a Cb3JaBaHC Ha
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crelranM3upaHa HHTEpHET MIaTdopma 3a yrpaBieHHe Ha JoOpoBoyeckaTa AeiHocT (64%).
[IpoyuBaHeTo moyepTaBa BaxKHOCTTA HA O0YYEHHETO Ha JOOPOBOJIIIM Ype3 TPU TUMA: OOIIO,
CHeIMaIu3upaHo M 1ejieHaco4deHo, ¢ Bojeia poyst Ha HCA ,,Bacun JleBcku®.
3akJ/ouenue

JIoOpOBOIUECTBOTO B CIOpTAa CE€ HM3TPAXKAAa KAaTo KyJITypa Ha YydyacTHE 4Ype3
IBITOCPOYHH TMAPTHROPCTBA W e(eKTHBHA oOpraHu3aius. MOTHBHUPAHOTO BKIIOYBAHE Ha
no0poBoIIIH ce Oa3upa BbpXYy HEMaTEPUATHH MOJI3M KaTo MpUI00MBaHEe HA 3HAHUS U YMCHHS,
COLIMAJTHU KOHTaKTH, TPaXKJIaHCKa OTTOBOPHOCT W JIMYHO YJOBJICTBOpPEeHHE. Pesynratute
MoJ4YepTaBaT  HEOOXOAMMOCTTa OT  NPOPECHOHATHO  yIpaBicHUE, OOydYCHHE |
CTCHUATM3UPaHH TIATGOPMHU 3a TOOPOBOJIIM, KOUTO JIa YICCHAT OpraHU3alusITa Ha CIOPTHU
CBHOUTHS U Pa3BUTHETO HA JOOPOBOIUECTBOTO B bhirapusi.

Knrwouosu oymu: 0obposonuecmeo, cnopm, MEHUONCMBHM HA CHOPMHU CbOUMUA,

momueayus, 06y’{€HM€, CnopmHu opeaHuzayuu

RESEARCH OF VOLUNTEERING IN THE ORGANIZATION OF SPORTS EVENTS
Georgi Draganov, Desislava Ilieva

Introduction

Voluntary work plays a key role in the social, economic, and cultural development of
societies and is a fundamental component of sports organizations in Europe. In Bulgaria,
however, volunteering is still not fully established, with less than 10% of the population
actively involved. Voluntary activities in sports contribute to the development of human and
social capital, education, integration, and social responsibility, as well as to achieving
strategic EU goals such as social inclusion, skills development, and civic engagement.

The aim

The aim of the study is to examine the involvement and activities of volunteers in organizing
and conducting sports events in Bulgaria within the project "Promotion and Development of
Volunteering in Sports." Key aspects include recruitment, training, motivation,
“compensation” of volunteers, and the benefits of volunteering for sports organizations.
Methodology

The study included 163 volunteers participating in 10 sports events between 2015 and 2016
(e.g., “Winter Challenge,” “International Fitness Festival,” “Football with a Cause,” etc.).

Data were collected through a survey with 16 indicators and supplemented by expert-
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analytical methods, including “Brainstorming,” “Scenario Games,” and “Idea Bank.” The
analysis covered socio-demographic profiles, motivations, preparation, and volunteer
participation, as well as evaluation of organizational practices and training models.

The results

Most volunteers were young people aged 16-27 (90%), predominantly male (71%), with a
large proportion of students in Sports Management (49%). Volunteers rated preparatory work,
briefings, and task allocation positively but expressed the need for more organizational
meetings (94%) and timely information. Main motivations included interest in sports,
acquiring skills, social contacts, and civic responsibility. A significant share supported the
creation of a specialized online platform for volunteer management (64%). The study
highlights the importance of volunteer training through three types: general, specialized, and
targeted, with the leading role of the National Sports Academy “Vasil Levski.”

Conclusion

Volunteering in sports is built as a culture of participation through long-term partnerships and
effective organization. Volunteer engagement is motivated by non-material benefits such as
gaining knowledge and skills, social contacts, civic responsibility, and personal satisfaction.
The results emphasize the need for professional management, training, and specialized
platforms for volunteers to facilitate sports event organization and the development of
volunteering in Bulgaria.

Keywords: volunteering, sports, sports event management, motivation, training, Sports

organizations
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